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The post-pandemic future of work: Hybrid, remote, and what’s ahead 3

As infection rates ebb in some regions, many are contemplating the post-pandemic landscape and what it means for 
the workforce. How will COVID-19’s lasting effects shape what’s ahead?
o The future of work - We find that jobs in work arenas with higher levels of physical proximity are likely to see 

greater transformation after the pandemic, triggering knock-on effects in other work arenas as business models 
shift in response.

o Hybrid work - In the post-pandemic future of work, nine out of ten organizations will be combining remote and on-
site working, according to a new McKinsey survey of 100 executives across industries and geographies. The survey 
confirms that productivity and customer satisfaction have increased during the pandemic. 

o Remote working - As organizations look to the post-pandemic future, many are planning a hybrid virtual model 
that combines remote work with time in the office. This sensible decision follows solid productivity increases during 
the pandemic.

o Reliably connecting the workforce of the future (which is now) - The pandemic magnified existing trends and 
challenges affecting the way workers function. Always-on, cellular-connected devices may now finally break out of 
their niche. As more workloads become digitized and shift to the cloud, companies have even greater incentive to 
rethink their physical footprint.

o Grabbing hold of the new future of work - The COVID-19 pandemic has dramatically disrupted labor markets across 
the globe, often with devastating consequences. Now, as infection rates in some countries begin to ebb, many are 
turning their sights to the future of work beyond the crisis—and to what the pandemic’s more lasting effects on the 
workforce might look like. Of the four work arenas likely to see the most change long term, the first is on-site 
customer interaction: salespeople in retail, tellers in banks—workers who deal with a lot of other people face-to-
face. Not surprisingly, companies have thought about how to use technology to transform that work. A lot of 
interactions have moved online. Even in a retail setting, we might use self-checkout to avoid interacting. We think 
this desire for contactless customer care will continue. Travel and leisure has also been wildly disrupted—jobs 
where people navigate large crowds in an airport, in a movie theater, in hotels and restaurants.
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TWIC Nominees 2021 4

Convenience Store News Top Women in Convenience (TWIC) awards nominees for 2021.
• Women of the Year nominees - Recognized for their exceptional impact on the success or direction of their 

company, as well as their positive impact on the convenience store industry as a whole.
Ericka Ayles, Yesway; Renee Bacon, Murphy USA; Melanie Isbill, RaceTrac Petroleum Inc.; Marissa Jarratt, 7-Eleven 
Inc.; Lisa Koenig, ACT. 

• Senior-level Leader
Atina Abraham, Women’s Wellness; Brittany Bayley, Huck’s; Dawn Boulanger, Tri-Star Energy Sandra D'Asaro,  
Core-Mark International; Simran Dhaliwal Emaus, Now Save Stores; Christina Dokos, Eby-Brown; Megan Elfers, 
Casey’s; Meghann Erhart, Pilot Flying J; Polly Flinn, GetGo Café+Market; Susan Flynn, QuikTrip; Krystal Forbes, 
Reynolds American Inc.; Elizabeth Hoffer, CEFCO Convenience Stores; Mary James, Duchess Stores; Denise 
Jenkins, United Dairy Farmers; Theresa Kindley, ExtraMile Stores; Rachel Krupa, The Goods Mart; Anne Livermore, 
Tyson Foods; Lisa Meyer, The Hershey Co.; Teresa Patat, McLane Co.; Suzanne Poirier, ACT; Lauren Quaglia, Boston 
Beer Co.; Kim Reed, ITG Brands; Merlix Reynolds, RaceTrac Petroleum Inc.; Adriene Robins, OnCue Marketing; 
Tonya Robinson, Thorntons; Sara Secondi, Altria Group Distribution Co.; Emily Sheetz Mandel, Sheetz Inc.; Lindy 
Smith, Maverik Inc.; Mindy Stone, Mondelēz Int.; Eva Strasburger, Compliance Safe. Siva Surkunalingam, 7-Eleven 
Inc. 

• Rising Starts
Ashley Chambers, Thorntons; Katie Cunningham, FIFCO USA; Heather Davis, Parker’s; Leslie Edmiston, Wawa; 
Stephanie Ferguson, UP; Sarah Garcia,  Casey’s; Jennifer Gurdock, The Hershey Co.; Cynthia Herrera, ACT; Sara 
Hillstrom, Anheuser-Busch; Lorena Javalera, ExtraMile Convenience Stores; Kim Jenks, Kwik Trip; Jocelyn Miller, 
Love's Travel Stops; Nicole Nelsen, General Mills Convenience; Shannon Patrick, GetGo Café+Market; Kaylie 
Peduzzi, Wawa; Jessica Pierce, Maverik Inc.; Randi Reeder, Rutter’s; Dana Renfro, Yesway; Mary Ridout, United 
Refining Co.; Colleen Seifert, EG America/Cumberland Farms; Sara Shankman, Speedway & QuikTrip; Michelle 
Signorelli, RaceTrac Petroleum Inc.; Cate Moore, Eby-Brown; Kate Splawn, Reynolds American Inc.; Melissa Vonder 
Haar, iSee Store Innovations; Hannah Walker, GreenPrint; Anahi Wray, 7-Eleven Inc.
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Google to open first retail store
• Google has announced it will open its first-ever physical retail store in Manhattan's Chelsea district, located 

alongside its New York office. The store is expected to open in the summer                                                   
and is described as ‘a space where customers can experience our hardware                                                     
and services in a helpful way.’ It will offer Pixel phones, Fitbit wearables,                                                
Pixelbooks and Nest smart home equipment.

• Google has only ever launched pop-up shops in the past, usually alongside                                                       
new product releases, so this will be a new approach that follows other                                                      
tech businesses. Apple has enjoyed success with its physical stores, and                                                     
Amazon has also moved rapidly and aggressively into physical commerce.                                                       
Not all succeed however, with Microsoft closing its 83 stores last year, with sales of its largely digital offer growing 
more rapidly online.

• Google has consistently relied on its web presence to sell directly, alongside third-party retailers like Best Buy and 
Walmart for its in-person sales. In setting up its own store, it has a chance to create a new shopper journey that 
combines highly curated, social and frictionless experiences. As well as seeing value in physical retail, Google’s 
interpretation of a store may also bring inspiration to other retailers and brands seeking to reinvent a seamless 
customer experience.

Disney to close 60 North American stores to shift focus on ecommerce
• Disney will close 60 locations accounting for 20% of its stores in North                                                     

America before the end of 2021 while evaluating more potential store                                                         
closures globally. 

• Disney is shifting its focus to its ecommerce business following changing                                                    
consumer behaviors as a result of the pandemic. It has plans to improve the                                                  
current ShopDisney website while seeking to better link its online shopping 

• experience to its Disney Parks apps and social media platforms.

Retail Update 6
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Retail Update 7

The Lumber Market Delirium
• As government-imposed lockdown measures confined hundreds of millions of Americans to their homes, many 

began to entertain DIY projects they previously hadn’t the time or resources to complete. Over 75% of homeowners 
surveyed by Porch.com in July 2020 had completed a home improvement project since the beginning of the 
pandemic. Would-be craftsmen who have waited until now to begin renovations may be out of luck, however––over 
the past year, the price of lumber has skyrocketed, and home project expenses have risen with them. 

• From a price of $259.80 per thousand board-feet (the standard unit of lumber trading) on 1 April 2020, on Friday 7 
May 2021, the price of lumber had risen to $1,686 per thousand board-feet as the DIY boom coincided with dire 
challenges to the lumber industry, including increased home building, mill closures, and staffing shortages. 

• Lumber’s meteoric price rise has been unprecedented. In the futures markets, where producers and users of 
commodities trade to hedge against unanticipated changes of price over longer periods of time, lumber markets 
have typically been among the most quiescent, especially compared to crude oil, gold, natural gas, and soybeans.

• The meteoric rise of prices has led to the addition of price escalation clauses to sales and construction contracts. 
According to a Woodworking Industry News poll, some 47% of responding builders report shifting from a shared 
cost default (where builders and homeowners share the expense of rising input prices) to contractual stipulations 
that adjust the final cost of the home to the change in the cost of lumber. 

• Predictably, no fewer than 37 groups with varying proximities to the timber industry have called upon the Biden 
administration for aid. It’s difficult to imagine what form of government aid those lumber firms and groups may have 
in mind other than direct subsidies, since trees take time to grow, and certain protectionist measures (tariffs, for 
instance) are already in place. 

• However academically fascinating it may be to examine the recent oddities of the lumber industry, consumers and 
would-be homeowners are feeling the heat. According to the Home Builders Association of Greater Kansas City, who 
were interviewed by NPR on All Things Considered, “Shortages are tacking months onto the time it takes to build a 
house and driving up costs, for every $1,000 price increase nationwide, more than 150,000 potential buyers are 
being priced out of the market.” Sales of new single-family homes and new housing starts fell by 18 and 10%. 
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Tesco makes on-demand grocery delivery move with Whoosh service
• Tesco is testing out a new rapid delivery service, Whoosh, at an Express store in Wolverhampton.
• Customers will be able to order via the retailer’s app or Tesco.com, with products delivered by partner Stuart within 

60 minutes by bike, moped or car, for a £5 delivery fee.
• There is a minimum basket value of £15. However, Tesco can deliver shopping that is less than this, although it will 

charge an additional £2 minimum basket charge on top of the aforementioned £5 fee.
• The Whoosh product selection will differ to Tesco’s standard grocery home shopping range and the full range 

available in the store branch. Availability hours may vary and are subject to change.

Carrefour and La Poste launch a new type of pedestrian drive
• Carrefour has entered into an agreement with Pickup to expand its network of food shopping pickup points in France.  

Carrefour has already been blazing a trail since it launched its pedestrian drive service in 2018, and now has around a 
hundred or so such points in France.

• For more than 20 years, Pickup – France’s leading pickup network – has been providing people with the opportunity 
to drop off and collect parcels from locations outside of their home, and recently launched its own first contact 
points, helping to offset the continuing increase in parcel volumes.

• Combining these two activities has given birth to a brand-new concept: the Pickup drive. Located in the town centres 
of major urban areas, people can pick up all their e-commerce, food and non-food deliveries from such points, all 
from one convenient location.

• So, on 26 May 2021, Carrefour is opening its first pedestrian drive at a Pickup drive, located at 30 rue de Lorraine in 
Paris's 19th arrondissement. It will operate six days a week.

• Carrefour customers will now be able to pick up the shopping that they order online at Carrefour.fr or via the 
Carrefour app – the same day that they place their order. They'll be just a few clicks away from up to 15,000 items for 
their daily food shops – fruit and vegetables, fresh produce, frozen products, world products and organic and 
vegetarian products, as well as hygiene and household maintenance products. Every week, they'll find numerous 
special offers and will be able to take advantage of the Carrefour loyalty programme benefits.
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Sainsbury's takes Chop Chop delivery service nationwide
• Sainsbury’s is rolling out its Chop Chop service to 20 cities across the UK, bringing fast grocery deliveries by bike to 

customers outside of London for the first time. 
• The retailer pulled the plug on the offering while it concentrated on stocking stores and its online business amid the 

coronavirus outbreak. It then turned its Blackfriars outlet, which, along with 11 other central London Local locations, 
had temporarily closed, into its first ‘dark’ convenience store for a trial. 

• Once a 50-store roll-out is completed by mid-June, around 3.2 million households will be able to get groceries 
delivered directly to their door within an hour. 

• Chop Chop launches in Brighton and Bristol today with Manchester, Reading and Richmond, Morden, Charlton and 
Harringay in Greater London to follow next week. Customers can order up to 20 Sainsbury’s products from a range of 
around 3,000 essential grocery and household items via an app.

• The expansion will support efforts to increase the total number of online delivery slots for its groceries online service 
to 600,000 per week. 

Instacart unveils 30-minute 'Priority Delivery' service
• Instacart has unveiled an express service offering grocery delivery in under 30 minutes. ‘Priority Delivery’ is being 

launched at more than 300 stores in over 15 cities, including Chicago, Los Angeles, Miami, San Diego, San Francisco 
and Seattle, before expanding to more metro areas in the coming months. The service is part of a broader effort to 
expedite online grocery delivery, with Instacart also aiming to expand 45-minute and 60-minute delivery for more 
customers in more cities nationwide.

• The delivery intermediary is speeding up service as consumers increasingly prioritize speed as a primary 
requirement. Other fulfillment specialists such as 30-minute delivery service Gopuff are also growing quickly and 
adding competitive pressure to this space. Notably, Instacart’s initiative comes the same week Germany-based 
Gorillas announced plans to offer 10-minute grocery delivery in major US cities, further raising the bar on fulfillment 
speed in the market. 
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North American pallet shortage to last for a longer period
• The lack of pallets is adding stress to a supply chain that is already facing significant challenges which include a 

lack of available trucks and shipping containers, ongoing labor challenges, fluctuating fuel costs, pandemic-related 
challenges and a pending shortage of resin used to make reusable containers and pallets.

• The current price of lumber, shortage of trucks and marine containers could affect the price of fresh produce and 
flowers, Ed Treacy with Produce Marketing Association warns. Due, in part, to the lumber shortage, there’s a 
shortage of pallets – a vital part of the production chain. Ed rings the bell on this topic and advises both the fresh 
produce as the floral industry to prepare for a longer period of pallet shortage.

• “There is currently a shortage of all types of pallets available for rent or sale in the U.S. This is not unique to just 
the produce and floral industry”, Produce Marketing Association (PMA) Vice President Supply Chain and 
Sustainability Ed Treacy alerted its members earlier this month. “The shortage is across all types of pallets. “Not 
just rental company pallets, all pallets.”

• A multitude of issues are impacting pallet availability including:
o Efforts of wholesalers, distributors and retailers to ensure sufficient inventory of non-perishables given 

previous pandemic-related impacts.
o The availability of lumber to repair and build new pallets.
o The escalating price of lumber when it is available.
o Non-perishable inventory dwell time increase.
o Lack of available trucks to relocate pallets.

• He expects this situation to last for a longer period and advises shippers and receivers to work together. The 
supply chain must balance organizational goals relative to overall availability of goods with availability of food. If 
there is not a concerted effort across the supply chain to ensure pallet availability for shipment of produce, there 
is little doubt that it will be very difficult, if not impossible, for the grower/shipper community to meet buyer, and 
ultimately consumer, demand for produce. Simultaneously, growers and shippers are working hard to remain 
compliant with pallet requirement specifications where they can, but this is proving challenging.  
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There are still truck shortages in California, Arizona, Colorado, Central and South Florida
• There are still truck shortages for the Mexico crossings through Nogales,                                                    

Arizona. Lesser shortages are in place for California.
• Louisiana and Mississippi feature the status 'adequate' with regard to                                                       

truck availability.
• Extra charges for delivery to terminal markets, multi-pickup and                                                                

multi-drop shipments are not included unless otherwise stated. Rates                                                            
are based on the most usual loads in 48’ to 53’ foot refrigerated trailers                                                   
from the origin shipping area to the destination receiving city. The ten                                                     
cities of destination are Atlanta, Georgia; Baltimore, Maryland; Boston,                                                     
Massachusetts; Chicago, Illinois; Dallas, Texas; Los Angeles, California;                                                    
Miami, Florida; New York, New York; Philadelphia, Pennsylvania; and                                                          
Seattle, Washington.

Metrans doubles number of container trains on the New Silk Road
• HHLA rail subsidiary Metrans is an important European provider of intermodal container transportation in seaport-

hinterland traffic and is one of the pioneers of the rapidly growing railway transport along the New Silk Road. In the 
past year, it has increased the number of container trains travelling between Europe and China by 114%.

• The volume and frequency of rail freight traffic between Asia and Europe has increased significantly in recent years. 
The coronavirus pandemic and resulting capacity bottlenecks in shipping have given an added boost to rail transport 
links. According to the estimates of management consultancy Roland Berger, around 878,000 TEUs were transported 
along the various rail corridors of the New Silk Road in 2020. The international railway organization UIC assumes this 
number could double by 2025.

• Metrans is also benefitting from this trend. The intermodal company operated 913 trains in 2020 (2019: 426 trains) 
that originated in or went to China. This is an increase of 114%, with imports recording the largest growth (+13%). 



“I like the impossible because there’s less competition.” Walt Disney

Supply Chain Update 15

Truck-only mileage tax put back on the table by Texas senator
• Sen. John Cornyn (R-TX) on Tuesday suggested using a truck-only vehicle miles traveled tax during the Senate 

Finance Committee's hearing on infrastructure funding.
• His suggested method would levy a tax of 25-cents for every mile driven. The mileage would be tracked via 

government-mandated devices that report the data back to the IRS.
• Tuesday marked at least the second time Cornyn has eyed a potential trucking-exclusive tax, having previously 

floated the idea in 2019 to support a five-year highway bill. 

Stresses of dealing with the pandemic sees UK pallet networks at breaking point
• The UK’s pallet network is collapsing under the weight of “undue pressure” hoisted upon it during the pandemic.
• Indeed, one operator is suspending services.
• Amazon-supplier Palletline advised customers late last week it would be halting its consolidated service to Amazon’s 

Daventry 2 site indefinitely, following a “heavy number of rejections” and “critical delays”.
• Palletline said: “Amazon is aware, and we are working with them to clear the backlog as quickly as possible.

New regulations target truck emissions at Southern California warehouses
• A process four years in the making to regulate the emissions of truck traffic in and out of Southern California 

warehouses reached its end earlier this month with the adoption of a new rule that the warehouse industry says will 
ratchet up costs in the sector.

• The South Coast Air Quality Management District (SCAQMD) approved the rule earlier this month. It is known as the 
Warehouse Indirect Source Rule (ISR). The goal of the rule is to reduce nitrogen oxides (NOx) and diesel particulate 
matter emissions tied to warehouse activity.

• SCAQMD has jurisdiction over stationary sources in the Southern California region. And while a truck moving in and 
out of a warehouse is not a stationary source, Bradley Whitaker, a senior public information specialist at SCAQMD, 
said in an email to FreightWaves that the agency has “limited authority over mobile sources as we can regulate 
indirect sources, facilities that attract mobile sources, such as warehouses.”
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Merger update: KCS terminates CP deal; CP to seek STB authority for control of KCS
• Kansas City Southern announced that its board has unanimously determined that the acquisition proposal it 

received from CN on May 13 continues to constitute a “company superior proposal” under KCS’s pending merger 
agreement with Canadian Pacific.

• As a result, KCS terminated the CP merger agreement and entered into a merger agreement with CN, KCS officials 
said in a press release.

• Under the terms of the CN merger agreement, upon closing, each share of KCS common stock will be exchanged for 
$200 in cash and 1.129 shares of CN common stock. Closing will be subject to customary conditions, including KCS 
stockholder approval and approval by the Surface Transportation Board (STB) of CN’s proposed voting trust.

JD Logistics launches Hong Kong IPO to raise up to $3.4B – filings
• JD Logistics will price its shares between $HK39.36 and $HK43.36 each as the company aims to raise up to $3.4 

billion, according to the company's filings, in one of Hong Kong's largest share sales in 2021.
• The logistics offshoot of JD.com Inc (9618.HK) will sell 609.1 million shares in the deal which is 10% of the 

company's total shares, the filings said.
• An over-allotment option, or so-called greenshoe, exists to sell a further 91 million shares that would raise up to a 

further $510 million.
• At that size, JD Logistics will be one of the biggest deals in Hong Kong this year following the Kuaishou Technology 

(1024.HK) IPO in late January which raised $5.4 billion.

Amazon operations unveils EU lab developing new technologies that enhance employee safety and wellbeing
Amazon unveiled its EU Innovation Lab, designed to enhance the employee experience through development of 
advanced technologies that support safer working. Technologies being developed follow the successful implementation 
of more than 350,000 drive units across the world. The mobile drive units and four-sided yellow shelving towers –
which were first implemented by Amazon in 2012 and came to Europe in 2014 – are now commonplace at Amazon 
facilities, supporting employees by bringing items to them, reducing the amount of walking required. 
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Sweeping changes announced for UK rail industry
Great British Railways – the new name and the new structure for the entire                                                      
industry in the UK. That is the headline for the sweeping reforms announced                                                  
20 May by the UK government. A white paper – a draft of legislation – has set                                                   
out reorganization plans that are being regarded as the biggest shake-up                                                        
since the privatization of the industry in the 1990s. The most critical change                                               
will be integrating infrastructure and operations under one body – Great                                                        
British Railways – which means an end for infrastructure management agency                                                      
Network Rail. Comment – Under the Thatcher Administration, privatization of                                                                          
the British networks in large part led to the modern 3PL industry.

Self-driving trucks haul HP printers as Embark expands real-world road tests
• Autonomous trucking platform provider Embark Trucks Inc. will start hauling loads of office printers next week for 

consumer electronics giant HP Inc. using self-driving trucks, the companies said today.
• HP is joining San Francisco-based Embark’s partner development program (PDP) to test the self-driving truck 

technology in a real-world commercial setting. The retailer will also provide data and feedback to Embark as it 
expands the PDP. Other companies already in the program include shippers like AB Inbev and carriers including 
Werner, Bison Transport, and Mesilla Valley Transportation.

• In the case of HP’s printers, Embark will run its autonomous vehicles on a “middle mile” route between Phoenix, 
Arizona, and Los Angeles, California, covering highway miles between transfer hubs located in both cities.

Port of Savannah year-over-year container volume up 38%
• The Port of Savannah handled 466,633 TEUs in April, a 38% increase — or about 128,700 TEUs — year-over-year. The 

record-setting March total was 498,000 TEUs.
• To handle its expanding rail trade, the GPA will complete its Mason Mega Rail Terminal this year, doubling the annual 

rail lift capacity to 2 million TEUs. According to the GPA, it will be the largest on-terminal rail facility for a port in NA. 
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200% duties on Chinese chassis ‘really big win’ for US manufacturers
• Chinese manufacturers of container chassis will be facing duties on sales into the                       U.S. of more than 

200% for the next five years following a final finding by the Department of Commerce.
• The final ruling on the size of the duties handed down by Commerce last week follows                                         

earlier findings by the International Trade Commission that Chinese manufacturers had sold                                   
chassis into the U.S. at less than fair value.

• The finding is good news for the five major manufacturers of intermodal chassis in the U.S.: Cheetah                         
Chassis, Stoughton Trailers, Hercules Chassis, Dorsey Intermodal (a division of Pitts Enterprises) and Pratt Industries.

• Specifically, the final duty will be approximately 221%, Robert E. DeFrancesco of the law firm Wiley Rein said. 
DeFrancesco and his law firm were the advisers to the Coalition of American Chassis Manufacturers, made up of the 
five companies. It was the coalition that brought the antidumping action against Chinese manufacturers, though one 
Chinese company — CIMC — has been far and away the biggest exporter of chassis to the U.S. 

• DeFrancesco said that in a given year, chassis sales will total between 30,000 and 35,000. Chassis generally are 
priced between $12,000 and $15,000, he said, but they can be as high as $25,000.

Making the pivot
• The pandemic has posed big challenges for small businesses, which do not have the same resources, sophistication, 

or clout as larger counterparts. But what small businesses lack in scale, they can make up for in supply chain agility.
• While the pandemic continues to challenge many firms, some small businesses have seized upon it as an 

opportunity to get creative. In many cases, the slowdown in business has lightened the pressure of the daily grind 
on small business leaders. The pandemic has allowed these leaders the bandwidth to explore the strategic side of 
their business rather than being trapped by day-to-day work. As a result, some motivated and creative business 
owners are uncovering new opportunities not only with their customers and counterparts but also with their 
competitors. They are re-evaluating their business strategy, pushing for survival and, in some cases, even growth. 

• Alliances can be an effective force multiplier on the supply side not just for government agencies but also for small 
businesses.
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Yearly change in intermodal rates on the ten largest domestic lanes. 
• Intermodal rates have increased significantly since                                                                          

2017 but the increases are being largely offset by                                                                           
cost inflation. The cost environment was the reason                                                                          
J.B. Hunt recently lowered its long-term intermodal                                                                             
operating margin guidance by 100 basis points on                                                                             
each end of the range, which is now 10-12%.

• The current intermodal environment is producing                                                                              
double-digit percentage contractual rate increases,                                                                             
ahead of the company’s original guide of high-single                                                                            
-digit to low-double-digit hikes. Also, customers                                                                               
have been compliant paying fees for equipment that is excessively detained at their facilities.

Import surge to continue
• Fourkites said the unprecedented container shortage and the lingering effects of the Suez Canal blockage earlier this 

year are contributing to increased dwell times and late shipments nationwide. Their Q1 data showed that dwell 
times increased considerably in Los Angeles, Charleston, and New York—300%, 100%, and 67%, respectively— and 
were stagnant in Long Beach compared to the fourth quarter of 2020.

• “Importers continue to factor the dwell on the West Coast ports into transit time, production planning, and 
customer expectation management,” Koepke added. The outlook calls for more of the same in the months ahead. 
U.S. ports have reported handling record cargo volumes in April, a trend that continued this week with the Port of 
Virginia posting a 38% increase in TEU volume during the month. Port officials cited an expected surge in volume 
due to the Suez Canal blockage, and also noted that activity is expected to keep pace through the Q2. “The strong 
volumes will be ongoing in May and June, and we are continuing to add new equipment to the operation to meet 
demand,” according to Stephen A. Edwards, CEO and executive director of the Virginia Port Authority.
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Samsung partners with Manna to launch drone delivery service to Irish customers
• Samsung Electronics announced a new partnership with Manna                                                                   

Drone Delivery, a move that will see drone delivery made available to Irish customers when purchasing the latest 
range of Galaxy devices via Samsung.com/ie. The new service,                                                                 
which is a first for Samsung globally, will facilitate an end-to-end                                                            
contactless experience for Samsung customers. It will be launched                                                            
in Oranmore and is expected to expand nationwide in the future. 

• Drones offer the potential to revolutionize and automate supply                                                              
chains. By investing in drone technology, Samsung is positioning                                                             
itself to leverage the technology for future supply chain purposes that can be scaled globally. Many retailers are 
testing drone delivery, including Walmart, Amazon, and Kroger in the US, and TerryWhite Chemmart in Australia.

• Manna uses custom-developed aerospace grade drones to deliver products directly to customers’ homes. Their 
drones fly at an altitude of 50-80 meters and a speed of over 60kph – enabling delivery to homes in Oranmore 
within 3 minutes.

California’s massive container-ship traffic jam is still really jammed
• Peak shipping season is coming soon — and the “parking lot” of container ships stuck at anchor off the coast of 

California is still there, with Oakland surpassing Los Angeles/Long Beach as the epicenter of congestion.
• Shipping giant Maersk warned in a customer advisory on Wednesday that Los Angeles and Long Beach “remain 

strained with vessel wait times averaging between one to two weeks.” But it said, “the situation is even more dire 
at the Port of Oakland, where wait times now extend up to three weeks.”

• West Coast port delays are having severe fallout for liner schedules. Congestion in California equates to canceled 
voyages as ships can’t get back to Asia in time to load cargo. Even as U.S. import demand soars, the effective 
capacity in the trans-Pacific trade is being sharply curtailed by voyage cancellations.

• For importers, that means even longer delays, even higher all-in freight rates and a cap on how much can be 
shipped at any price. 
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Port Houston container volume up 25% in April
Activity at Port Houston rose again in April, showing growth in containers and higher demand for steel, according to the
company’s release. Container activity at the port increased 25% year-over-year for April with 275,840 TEUs, compared 
to  221,540 TEUs during the same month in 2019.

Historically high freight rates challenge growers/shippers
• As many growers’ coast to coast know, freight rates have spiked for produce shipments. “Transportation costs have 

drastically impacted the celery market. There is a lot of pressure for lower FOB prices to make up for exorbitant 
freight costs,” says John Chobanian, commodity account manager with Castroville, CA-based Ocean Mist Farms.

• Over in Scottsdale, AZ, Justin Bootz of Legend Produce LLC adds that there is a struggle currently to find trucks, 
even though rates are at all-time highs. “Two years ago, in the time before COVID-19, you could find a truck going 
to the East Coast for maybe $6,000-$6,500. Now that same truck probably costs $10,000-$11,000,” says Bootz.

• Part of the problem is the lead time involved when pulling quotes together for pricing. “We have to quote a 
customer to bid on the domestic season very far in advance. So, when we’re figuring out what our delivered costs 
are going to be, we have to get estimates from the freight companies months and months in advance and they’re 
doing their best guess,” says Bootz. He adds that when it comes time to get those programs going months after 
that initial quote, carriers are reporting they can’t load goods at the same rates previously quoted because it’s 
costing an additional $2,000-$3,000 on top of the quote. “Gas prices are also going up and there are also driver 
shortages. The freight has never really come down or stabilized even since COVID,” says Bootz.

• This is on top of a number of other cost-related issues growers are contending with coming out of the pandemic, 
including the increasing costs of packaging and shipping materials such as pallets. “But looking ahead, our biggest 
issue this season is going to be the historically high freight rates,” says Bootz.

Latest Long Beach terminal automation draws ILWU backlash 
Total Terminals International informed the ILWU on Monday it intends to automate its Long Beach terminal, as the 
union urges port and city officials to consider the loss of jobs that results from automation. 
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Port of Halifax welcomes largest containerized cargo vessel to call at a Canadian port
• The CMA CGM Marco Polo has arrived at PSA Halifax in the Port of Halifax. This is the largest containerized cargo 

vessel to call on a Canadian port, and the first call for a vessel of this size along the East Coast of North America.
• The CMA CGM Marco Polo has carrying capacity of 16,022 TEU (twenty-foot equivalent units) and is 396 metres 

length overall with 54 metres beam. The CMA CGM Marco Polo sails on the weekly the weekly Ocean Alliance AWE3 
service arriving direct from South Asia, SE Asia and China. With a terminal area of 32 hectares, a continuous berth 
length of 800 metres and a depth of 16.5 metres, PSA Halifax is the only port in Eastern Canada that can 
accommodate ultra-class vessels.

US drayage drivers quitting as rail ramp congestion crimps pay
• An exodus of drayage drivers to the flatbed and dry van truckload sectors is further limiting already constrained 

capacity and equipment availability in key inland markets.
• Drayage operators say they are raising rates and pay for drivers moving containers in and out of the Port of New York 

and New Jersey, but it’s not enough to make up for a loss of productivity during the prolonged surge in import 
volumes that began in August.

Southeast chassis pool must ‘evolve’ to meet surging demand: port authorities
Although the Port of Charleston will be leaving the regional chassis pool In the Southeast, port officials in Savannah, 
Jacksonville, and Wilmington, North Carolina, remain optimistic that they can upgrade the fleet with safer, modern 
equipment. 

Seaspan increases capacity with two 8,500 TEU container ships
• Seaspan Corporation (Seaspan), a subsidiary of asset management company Atlas, has taken delivery of two 8,500 TEU 

scrubber-fitted container ships on a “long-term charter with a global liner”.
• Seaspan’s Chairman Bing Chen said, “Our creative customer partnership, executional expertise and operational 

excellence continue to drive quality growth as we provide market leading solutions to our customers.
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Great Lakes Shipping’s 2021 Navigation Season Off to Strong Start
• American and Canadian ports in the Great Lakes-St. Lawrence Seaway System                                                       

have marked a strong start to the 2021 navigation season with total tonnage up                                               
nearly 4 percent, according to the Great Lakes Seaway Partnership representing                                               
ports on both sides of the border.

• The 2021 season, which opened March 22 with the opening of the St. Lawrence                                                  
Seaway, has had 416 vessel transits totaling a little over 4 million metric tons                                             
through April, representing a 3.7 percent increase compared to shipments                                                     
through the same period last year.

• Through April, iron ore shipments through the Great Lakes-St. Lawrence Seaway reached 703,000 metric tons, nearly 
a 7% increase compared to shipments of iron ore during the same time in 2020.

• “We are pleased to see a solid start to the 2021 Great Lakes Seaway System navigation season, with overall tonnage 
tracking with the 5-year average. Inbound shipments of steel and project cargo and iron ore exports are keeping our 
ports busy early in the season,” said Craig H. Middlebrook, Deputy Administrator of the Great Lakes St. Lawrence 
Seaway Development Corporation.

• The Port of Duluth-Superior floated nearly 4.2 million short tons of cargo through April, representing a 48% increase 
over the 2020 pace and a 23% improvement on the five-season average. The strong numbers there are contributed to 
domestic dry bulk shipments, with outbound domestic tonnage doubling the 2020 pace. Coal and coke shipments 
started strong, totaling more than a million short tons, while iron ore tonnage also surged to more than 2.7 million 
short tons, up 21% yoy and 19% above the five-season average. Domestic grain tonnage also surpassed the 2020 
pace, notching an 18 percent gain. It was also a good start for inbound cargoes like cement and limestone, with 
tonnages significantly exceeding the five-season average.

• The strong start to Great Lakes shipping’s 2021 navigation season follows below-average ice coverage on the Great 
Lakes this past winter.

• Comment – ACC works with an operator in the Port of Duluth with the intermodal yard alongside the quay.

Captain
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No let up in West Coast growth as more ports report record volumes
• US West Coast ports continue to see TEU traffic volume increase year-on-year (YoY) with the Northwest Seaport 

Alliance (NWSA) and the Port of Oakland reporting significant growth in April.
• The NWSA said full imports increased by 23.9% as US consumer demand continued its trend of unprecedented 

growth. Exports dropped by 12% YoY, a sign that exporters are still struggling to get goods to port; volumes overall 
grew by 14.1%.

• Additionally, the NWSA said the first vessel of Wan Hai Lines new AA5 service called at Terminal 18 on 5 April 2021, 
which provides business in the Pacific Northwest with direct connections to Asia.

• It also said in May MSC Mediterranean Shipping Company’s (MSC) Santana service will call at Husky Terminal at the 
Port of Tacoma, increasing capacity and efficiencies.

• The Port of Oakland broke its monthly TEU traffic record in April, handling 100,096 TEU, the first time in its history 
that it has passed the 100,000 TEU mark in one month, as volumes grew by 8% YoY.

• It was the second month in a row that volumes have been broken and the second in a row for import gains. The 
Port said its imports increased by 19% YoY and 25% compared to March 2021.

ZIM reports earnings boost of 2,645% in Q1
• ZIM Integrated Shipping Services’ (ZIM) earnings increased by a “momentous” 2,645% year-on-year (YoY) in Q1 

2021, which it attributed to high freight rates and its increased presence on Pacific and Intra-Asia trade lanes.
• In a statement, the carrier said its operating income was $683.5 million and its net income $589.6 million. It carried 

approximately 818,000 TEU, which increased by 28% as consumer demand continued to boom.
• The increase in volume coincided with a YoY spike in freight rates per TEU of 76%. Consequently, revenues reached 

$1.74 billion, a YoY increase of 112%.  
• Eli Glickman, ZIM President & CEO, credited the company’s “differentiated approach and proactive strategies”, as 

well as its US stock market listing. Glickman said as a result of the strong financial performance, ZIM will allocate 
capital to invest in new equipment, and expects earnings in 2021 to between $2.5 billion and $2.8 billion, which 
would represent a 75% YoY increase.
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Firefighters in Sri Lanka battle container blaze on X-Press Pearl
• The world’s largest feeder operator, X-Press Feeders, has confirmed that a fire broke out in a container on one of its 

vessels last night. The X-Press Pearl was at anchor, some 9km outside the port of Colombo, where it had been 
waiting for a berth since 19 May, when fire broke out in a box in the deck stacks.

• The firm said: “The vessel had taken all precautionary measures throughout the night. However, firefighting is still 
underway, with the assistance of tugs sent by local authorities.

• “Together with local authorities, X-Press Feeders is actively working on various solutions to put out the fire, while 
maintaining the safety of our crew.” The Sri Lankan navy confirmed that the vessel was carrying some dangerous 
goods, including a shipment of nitric acid.

• Environmental authorities in Sri Lanka have ordered the still-burning container ship X-Press Pearl to leave the 
nation's waters as a precautionary measure.

Ever Given's Owner Places Blame on SCA for Disruptive Grounding
• Shoei Kisen Kaisha, the owner of the now-famous boxship Ever Given, is pushing back against the Suez Canal 

Authority by seeking compensation for the vessel's ongoing detention. 
• The SCA has filed a $900 million-plus claim against Shoei Kisen in connection with the refloat effort and the six-day 

shutdown, including an unusual $300 million charge for "reputational damages." The authority has obtained an 
Egyptian court order to hold the vessel and its cargo until the shipowner pays in full; Shoei Kisen and insurer UK P&I 
have protested the outsize claim, and negotiations have not resolved the matter. 

• In an appeal filed Saturday at a court in Ismailia, Shoei Kisen alleged that the SCA - not the crew of the Ever Given -
bore responsibility for the casualty. An attorney for the owner told Reuters that the SCA was at fault for allowing the 
ship into the tight confines of the southern canal during high winds - especially without a two-tug escort.

• Further, Shoei Kisen is seeking a nominal $100,000 in damages for the ongoing detention of the vessel, which has 
delayed the delivery of its cargo and its ongoing commercial operations. 

• On Sunday, the court rejected Shoei Kisen's claims and permitted the SCA to continue to hold the vessel in 
detention in the Great Bitter Lake. 
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Shipper group pressures Congress to clamp down on ocean carriers
• A request by the nation’s oldest industrial shipper group to expand federal oversight of commercial contracts 

between ocean carriers and their customers was swiftly rejected by the organization representing most of the 
world’s ocean carriers. Frustrated by an ongoing container shortage, service delays and added shipping costs, the 
National Industrial Transportation League (NITL) is calling on Congress to make changes to U.S. shipping laws, 
including shifting the burden of proof onto carriers to show that their practices are reasonable and that they are 
complying with the rules.

• “The ongoing ocean shipping turmoil has wreaked havoc on US exporters and importers, costing them billions in 
higher shipping costs, demurrage and detention charges, and lost business, with still no clear end in sight,” stated 
NITL Executive Director Jennifer Hedrick in a press release issued on Wednesday. NITL Director and Ocean Committee 
Chair Lori Fellmer stated, “NITL believes that the inability of exporters and importers to effectively address these 
challenges commercially means the time has come to update the Shipping Act to reflect current day circumstances.”

• In refuting the proposal, the World Shipping Council, which represents 90% of the world’s ocean carrier capacity, 
contended that legislative changes will not address the current disruptions in the container markets.

LA–LB terminals worried about rail backlog ahead of peak volumes
Almost every performance indicator in LA/LB is trending positively but increasing rail container dwell times could 
threaten the terminals’ ability to handle peak season volumes if the backlog of rail containers isn’t moved soon.

U.S. ports maintain busy pace
• Q1 shipment volumes bounce back, dwell times rise as the nation’s ports keep up with growing demand.
• FourKites analyzed its ocean data across North America, Europe, and China and found that shipment volumes rose 

5% sequentially in the first quarter following a volatile 2020 market. In North America, imports rose 45% in the first 
quarter, following declines in the second and third quarters of 2020. Export volumes rebounded in the first quarter 
as well, surging 114% at the four busiest ports across the region—Charleston, Long Beach, Los Angeles, and New 
York— according to FourKites analyst Glenn Koepke.
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How Restaurants Can Get Ready for the Future of Dining
• Before COVID-19 upended the restaurant industry, many owners were plotting new revenue streams, including 

online ordering and curbside pickup. The start of the pandemic made those ideas more urgent, compressing 
upgrades from years or months into mere weeks. Restaurants adjusted their footing with new delivery options, 
revamped menus and even added groceries to stay in business.

• The adjustments brought by the pandemic won’t end when restrictions lift. Restaurants likely will find a changed 
marketplace, with different customer demands and expectations. Restaurants can prepare for an uncertain future, 
including:
o Assessing legacy technology
o Rethinking third-party ordering and delivery
o Using integrated online ordering 
o Fostering stronger customer relationships

Diner demand is up at full-service restaurants, but guest sentiment is down
• Despite heightened demand for eating out at restaurants, guest sentiment is down across the full-service restaurant 

category, according to Black Box Intelligence data.
• Service scores fell nearly 3% in Q1 2021 compared to Q4 2020, while ambiance scores slipped 5%, the biggest 

decline of any category, Black Box Intelligence CEO and President Kelli Valade said during the webinar.
• This decline in guest sentiment could be particularly troublesome for restaurants trying to recoup revenues, with 

diner intent to return down 1.5% in Q1 2021 versus the previous quarter. Two-year comp traffic is also lackluster 
despite improvements since mid-February, and remains below 0%, according to Black Box Intelligence data.

• Guests have been unsympathetic to challenges restaurants face and are expecting both a clean environment and an 
experience similar to what dining out was like pre-pandemic, Valade said.

• "Even though demand is way up and staffing may be a challenge, there is a heightened awareness over cleanliness 
for customers simply because of the pandemic," Valade said. Concerning about cleanliness fell 9.7% compared to Q4 
2020, with diners complaining over the state of tables and floors, dishware, silverware and bathrooms. 
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A challenging environment
• Health care plays a major role in the U.S. economy. In 2018, health care made up 17.5% of the United States’ gross 

domestic product (GDP) or $3.6T and logistics expenses for HCOs exceeded 25% of their overall budget. Health 
care logistics itself is a significant portion of the United States’ GDP at approximately 4.4%.

• HCO logistics costs are driven in part by the large number, variety, and complexity of SKUs an HCO must manage. 
The number of SKUs can be over 35,000, and each HCO may store or warehouse up to 8,000 of these items. Health 
care goods include items as diverse as biological agents, food, pharmaceuticals, personal protective equipment, 
and large-scale technology/machinery. Adding to this complexity is the fact that item stockouts may result in a 
patient fatality or long-term disability.

• Delivery failures are increasing - A survey asked respondents to note how often they experience delivery failures 
and if they have seen any changes in the frequency in the last 21 to 24 months. Figure 4 below are the responses.
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‘Better Than the Hospital’: Pandemic Boosts Care for Serious Illnesses at Home
• Hospital care at home is nothing new for patients with low-level health needs. But since the pandemic began, a 

growing number of health systems, including Adventist Health, the Mayo Clinic and Kaiser Permanente (which is not 
affiliated with KHN) are offering people with more serious health conditions hospital-level treatment in the comfort 
of their homes.

• Especially for patients who have been in the hospital a lot, to know that they can actually go home and sleep in their 
own bed and be with their family and have their pets by their side, it’s just really reassuring.

• Studies suggest at-home care provides better outcomes for patients and costs less to provide than traditional 
inpatient care. “This is actually a higher level of touch from physicians and advanced practitioners,” said Dr. Kavita 
Patel, a physician and health policy fellow at the Brookings Institution.

• Regular video conferencing and 24/7 monitoring is augmented by twice-daily, in-person visits by nurses and other 
health workers who provide basic care — such as antibiotics — that can’t be given virtually.

• The technology infrastructure is key, Patel said, for patients and doctors. It includes Wi-Fi phones that ring directly 
into a hospital’s command center, iPads that allow videoconferencing with health professionals and wearable devices 
with emergency call buttons.

Moderna To Seek FDA Authorization For Use Of Its Vaccine In Teens 
Moderna said its vaccine is good for children as young as 12 and will submit its data to FDA next month for approval, a 
step that could put the shot on track to become the second option for that age group in the U.S. With global vaccine 
supplies still tight, the world is struggling to vaccinate adults in the quest to end the pandemic. But earlier this month, 
the U.S. and Canada authorized another vaccine — the shot made by Pfizer and BioNTech — for use for 12-year-olds. 

CDC Looking Into Possible Link Between Heart Problem And Covid Vaccines In Young People 
Doctors offered reassurance Tuesday following several dozen reports of mostly mild heart problems after Covid-19 
vaccinations, but suggested recipients and their families pay close attention to possible symptoms, such as chest pain 
and shortness of breath. 
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CDC studying reports of heart inflammation in young Covid vaccine recipients
Health agency says the rates of myocarditis are not higher than expected and no causal link has been found to mRNA jabs.
• Some teenagers and young adults who received Covid-19 vaccines have experienced heart inflammation, a US Centers 

for Disease Control and Prevention advisory group said, recommending further study of the rare condition.
• In a statement dated 17 May, the CDC’s advisory committee on immunization practices said it had looked into reports 

that a few young vaccine recipients, predominantly male adolescents and young adults, developed myocarditis, an 
inflammation of the heart muscle.

• The condition often goes away without complications and can be caused by a variety of viruses, the CDC group said.

America Has To Make High-Tech Medicine Hack-Proof 
• Over the last decade, the health care industry has become increasingly vulnerable to ransomware attacks like the one 

we've just been through in the energy sector. Experts have been raising the alarm but thus far their warning cries have 
not received the attention they deserve. 

• Online infrastructure must be protected from hackers who can cause life-saving technologies to crash with the push of 
a button. These technologies are essential to diagnostic and therapeutic services and for patient care. People literally 
cannot live without them yet it's not clear they are being protected, especially when they need to be repaired. 
Problematically, these vulnerabilities are being studied just as intently by manufacturers and operators as they are by 
America's enemies.

• Imagine if a foreign intelligence service stood up a company to repair medical devices or debug health care software 
for some of the nation's biggest hospital systems. In that circumstance, the potential for chaos, even death, exists as 
does the chance private medical information of untold numbers of Americans could be compromised. Significant 
issues still exist where medical device servicing and aftermarket repairs are concerned. If an independent operator 
separate from the original manufacturer of a critical piece of interconnected medical hardware even inadvertently 
opened a backdoor to a threat by bungling a repair job or using a few unauthorized lines of code, the damage could be 
severe. No one likes the heavy hand of regulation, but in the interests of safety, some minimum standards are needed.
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Anatomy of a Ransomware Attack
Step 1: Reconnaissance – intruder harvests email addresses of all the employees in a                                            
company and prepares to launch a phishing campaign.
• Step 2: Weaponization – intruder uses a ransomware kit purchased off the dark web                                             
tailored to deliver that malware through an email attachment.
• Step 3: Delivery – intruder delivers the ransomware through a fake email as the payload                                       
or through a remote desktop protocol (RDP) service.
• Step 4: Exploitation – When an employee unknowingly opens the fake email attachment,                                          
the malware exploits a known vulnerability and infects their laptop.
• Step 5: Installation – The ransomware installs as a binary, which opens an access point                                       
(backdoor) to communicate with a command-and-control site.
• Step 6: Command and Control (CnC) – Ransomware sends target host IP address and                                               
gets encryption key needed for encrypting all files and databases.
• Step 7: Action – Ransomware exfiltrates sensitive documents to the CnC server and then                                        
encrypts those files and databases. It then displays a ransom note to the end user.
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Ford F-150 Lightning Could Spark EV Transition
• The F-150 Lightning pick-up truck unveiled by Ford this week could spur efforts                                                 

by the Biden administration to make electric vehicles mainstream in the U.S.
• At $39,974 for the base model, which can travel up to 230 miles on a full charge,                                            

the F-150 Lightning will cost slightly less than the Tesla Model 3, the bestselling                                             
electric vehicle (EV) in the country, a competitive price for drivers looking for a                                          
rugged, all-terrain vehicle that can tow and haul plenty of cargo. On top of that,                                              
Ford said the truck’s 1,800-pound lithium-ion battery can do something very                                                     
cool: power a house for up to three days.

• It is too early to know whether the F-150 Lightning will become a success—like                                                  
its combustion-engine sibling, which has been the best-selling vehicle in the                                                   
U.S. since the 1970s. Critics have some hesitation with the new F-150: some                                                     
note the price point makes it inaccessible and some point out the fatality rate                                              
of pickups. But the day before its official debut, the pickup won plenty of                                                  
praise from President Joe Biden. 

• Leading the race is Norway, where nearly 75% of all the passenger cars sold                                                  
last year were plug-in electric vehicles. Other European countries saw                                                          
double-digit sales too. But in China, EV vehicles claimed a market share of                                                     
6.2%, and in the U.S., a mere 2.3%.

• China, given that is home to nearly 1.4 billion people, is still the world’s largest EV market.
• “Right now, China is leading in this race. Make no bones about it; it’s a fact,” Biden quipped.
• LMC Automotive, a global data firm, estimates that China will be able to produce over 8 million electric cars a year 

by 2028, Europe 5.7 million, and North America around 1.4 million.
• G.M. recently introduced an updated version of its Chevrolet Bolt, a so-called Electric Utility Vehicle, or EUV, and it 

has unveiled an all-electric version of the mighty Hummer, which is expected to be released late next year. 
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Elon Musk Revealed Tesla Electric Airplane
Elon Musk is working on an electric airplane that will take off vertically and                                               
he confirmed it in multiple interviews. This electric airplane will be probably                                              
under Tesla or SpaceX. Renewable energy is the number one goal and Elon                                                      
Musk is doing wonders already with using batteries to power Tesla cars. You                                                  
can imagine using electricity to power lots of electric vehicles, but did you                                                
think about planes? Well, Elon certainly did, and he and his team are                                                        
already working on bringing the Tesla Electric Airplane to the market in the                                                 
near future. This electric airplane will be battery powered with maybe some                                                  
solar panels on the roof. To build an electric plane you need to know the science and engineering and Musk knows this 
all. We know that NASA and Boeing (airbus) are already working on electric planes as well, but Tesla will be certainly the 
best as they already succeeded with other electric vehicles. Maybe it will be a flying car and maybe it will be a private jet, 
but one thing is for sure, it will be VTOL. Because the future is in electric airplanes that have vertical take-off and landing.
In this video, you will find interviews with Elon Musk where he reveals and announces his progress on the electric plane.

From driverless cars to robotic warehouses, China looks to automation to solve population issues
• Qin Jiahao has been working at Chinese e-commerce giant JD.com’s logistics operations for around six years. Now a 

huge amount of his work has become automated. “In the past, almost all the work is manual. After automation, 
nearly half of our workers’ job is done by machine. It reduces our work intensity,” Qin told CNBC.

• “In the past, I was responsible for collecting goods and putting them on shelves ... Now, after the goods get here, the 
automation equipment will put goods at a designated place, and then put them on shelves. This whole process is 
done by automation.”

• Qin’s situation highlights a broader trend in China — the push toward automating jobs. The labor market in the 
world’s second-largest economy faces some big challenges, including an aging population and rising wages. 

• China’s working age population shrank by more than 5 million people in the last decade as births dropped, according 
to the country’s National Bureau of Statistics. 
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It’s not just 
SpaceX.
Elon Musk’s 
SpaceX might get 
all the headlines, 
but there are now 
a huge number of 
companies who 
are competing to 
open up an 
unprecedented 
level of human 
access to space. 
The U.S. now has 
5,582 space-
focused 
companies, 
almost ten times 
more than the 
next country, the 
UK, which has 
615.
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• SWIFT stands for the Society for Worldwide Interbank Financial Telecommunication. The system enables                         
financial institutions to send and receive information about financial transactions in a secure,                             
standardized environment. Since the dollar serves as the world reserve currency, SWIFT facilitates                           
the international dollar system.

• Need to transfer money overseas? Today, it is easy to walk into a bank and transfer money anywhere                           
around the globe, but how does this happen? Behind most international money and security transfers is the SWIFT 
system. It is a vast messaging network used by banks and other financial institutions to quickly, accurately, and 
securely send and receive information, such as money transfer instructions.

• More than 11,000 SWIFT member institutions sent over 35 million transactions per day through the network in 
2020. The organization recorded an average of 42.5 million messages per day on a year-to-date basis in March 
2021. Traffic grew by 9.8% compared to the same period of the previous year.

• It is a member-owned cooperative that provides safe and secure financial transactions for its members, allowing 
• individuals and businesses to take electronic or card payments even if the customer or vendor uses a different bank 

than the payee. Each member institution is assigned a unique ID code that identifies not only the bank name but 
country, city, and branch.


