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Grocery sales decline in June as retail and restaurant options expand
Å Sales in the grocery industry fell 1.6% in June compared to the month prior as consumers became less reliant on 

grocers for meals and home goods, according to estimated data released Thursday by the U.S. Census Bureau. The 
sector declined even as overall retail sales notched a 7.5% increase for the month.

Å Grocery spending remained elevated on a year-over-year basis in June, with the industry posting a sales gain of 11.7% 
over June 2019 as consumers remained heavily reliant on supermarkets amid the COVID-19 pandemic.

Å Sales of frozen food were especially strong as June came to a close. Excluding poultry, sales in the frozen category 
were up nearly 21% during the week that ended June 28 compared with the same period in 2019, according to data 
provided by 210 Analytics and IRI. The increase marked the 16th straight week that frozen food sales have posted a 
double-digit sales gain.

Outlet mall staple is closing all of its stores
Heritage Brands, an anchor of outlet malls across the United States, announced that it will close all 162 of its stores 
beginning next year. PVH Corp., which owns Calvin Klein and Tommy Hilfiger, blamed the closures on the "evolving North 
American retail landscape, which has been accelerated by the Covid-19 pandemic" in a company statement released late 
Tuesday.

E-commerce Will Continue to Grow in Importance Post-COVID
ÅAs we enter the second half of 2020, the global COVID pandemic seems to be slowing down in some places and taking 

wing in others. Through all the waves, however, one thing is becoming certain: we still have quite a while to go until 
ǘƘƛƴƎǎ Ǝƻ ōŀŎƪ ǘƻ άƴƻǊƳŀƭΦέ
ÅFor businesses, this brings a host of challenges, and ultimately, this means that some form of adaptation is necessary.
ÅOn the whole, this is a clear indicator that e-ŎƻƳƳŜǊŎŜ ƛǎ ƎŀƛƴƛƴƎ ƛƳǇƻǊǘŀƴŎŜ ƛƴ ǘƻŘŀȅΩǎ ǎƻŎƛŜǘȅΦ !ƴŘ ƴƻǘ Ƨǳǎǘ ƛƴ 
ŎŀǘŜƎƻǊƛŜǎ ǎǳŎƘ ŀǎ ǘŜŎƘΣ ŀǇǇŀǊŜƭΣ ƻǊ ŜƴǘŜǊǘŀƛƴƳŜƴǘΦ LǘΩǎ ŀƭǎƻ ōŜŎƻƳƛƴƎ ƳƻǊŜ ǊŜƭŜǾŀƴǘ ǿƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ ǇǳǊŎƘŀǎƛƴƎ 
health or other essential products. 
Å²ƛǘƘ ǘƘƛǎ ƛƴŎǊŜŀǎŜŘ ŜȄǇƻǎǳǊŜΣ ƛǘΩǎ ŀƭǎƻ ƭƛƪŜƭȅ ǘƻ ŜȄǇŀƴŘ ŦǳǊǘƘŜǊ ŘǳǊƛƴƎ ǘƘŜ ŎƻƳƛƴƎ ƳƻƴǘƘǎ ŀƴŘ ȅŜŀǊǎΦ 

.¦{Lb9{{
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UK: Sharp Declines Across Traditional Media Will Drag Total Ad Spend Down by 7.5% in 2020
Å The depth and lasting impact of the global recession, along with the sharp economic                                          

downturn in the UK, signal a long and challenging road to recovery. This year in the                                         
UK, total media ad spending will be £21.03 billion ($26.84 billion), down 7.5% from                                          
2019. This steep decline in expenditures can be attributed to the lack of spending on                                        
traditional media.

Å After making very significant downward revisions across traditional media channels                                           
due to the effects of COVID-19, we expect traditional media ad spending to fall 22.6%                                           
in 2020. This estimate is based upon the assumption that the UK will not experience                                          
a significant second wave of infections.

Å As a result of the coronavirus, out-of-home (OOH) advertising was the most negatively affected medium, with growth 
revised down from our previous forecast by 26.3 percentage points. That was followed closely by radio, revised down 
by 22.0 percentage points.

US digital travel sales will fall 45% this year, down more than $93 billion
Å The travel industry is one of the hardest hit by the coronavirus pandemic and our new                                        

forecasts show that US digital travel sales will fall nearly 45% this year to $115B, which                                   
is about $93B less than last year's total. We expect that many sectors will not recover                                      
until at least 2022, and consumers' canceled and delayed trips means that advertisers                                        
will do the same with their campaigns.

Å Travel will surge in 2022, and US digital travel sales will grow nearly 50%, returning to                                    
pre-pandemic sales numbers. Until then, most US adults plan to avoid leisure travel,                                            
especially internationally: According to an April 2020 survey conducted by The Harris                                        
Poll, 68% of US adults plan to avoid nonessential travel even after the coronavirus                                          
pandemic ends, and 59% of respondents will opt to travel by car to avoid air travel.
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.Ǌƻƻƪǎ .ǊƻǘƘŜǊǎ ƎŜǘǎ ōŀƴƪǊǳǇǘŎȅ ƭƻŀƴ τǿƛǘƘ ȊŜǊƻ ƛƴǘŜǊŜǎǘ 
!ǳǘƘŜƴǘƛŎ .ǊŀƴŘǎ DǊƻǳǇ [[/ ŀƴŘ {ƛƳƻƴ tǊƻǇŜǊǘȅ DǊƻǳǇ LƴŎΦ ǿƻƴ ŀ ŎƻƳǇŜǘƛǘƛƻƴ ǘƻ ǎǳǇǇƭȅ ŦƛƴŀƴŎƛƴƎ ǘƻ ǘƘŜ ǊŜǘŀƛƭŜǊΣ 
ƻŦŦŜǊƛƴƎ ŀƴ Ϸул Ƴƛƭƭƛƻƴ ŘŜōǘƻǊπƛƴπǇƻǎǎŜǎǎƛƻƴ ƭƻŀƴ ǘƘŀǘ Ƙŀǎ ŀ ȊŜǊƻπƛƴǘŜǊŜǎǘ ǊŀǘŜ ŀƴŘ ƴƻ ŎƭƻǎƛƴƎ ŦŜŜǎΣ ǊŜǇƻǊǘŜŘ .ƭƻƻƳōŜǊƎΦ 
¢ƘŜ Ϸул Ƴƛƭƭƛƻƴ ƭƻŀƴ ǿƛƭƭ ōŜ ǇǊƻǾƛŘŜŘ ōȅ !.Dπ.. [[/Σ ŀ ǇŀǊǘƴŜǊǎƘƛǇ ōŜǘǿŜŜƴ ǘƘŜ ŎƻƳǇŀƴƛŜǎΦ 

wŜǘŀƛƭ ǎƘǊƛƴƪ ŀǘ ŀƭƭπǘƛƳŜ ƘƛƎƘΤ ǊƛǎŜǎ ƳƻǊŜ ǘƘŀƴ Ϸм ōƛƭƭƛƻƴ
Å wŜǘŀƛƭ ǎƘǊƛƴƪ  ǘƻǘŀƭŜŘ ϷсмΦт. ƛƴ нлмфΣ ǳǇ ŦǊƻƳ ϷрлΦс. ǘƘŜ ȅŜŀǊ ōŜŦƻǊŜΣ ŀƳƛŘ ǊƛǎƛƴƎ ŜƳǇƭƻȅŜŜ ǘƘŜŦǘΣ ǎƘƻǇƭƛŦǘƛƴƎ ŀƴŘ 
ƻǊƎŀƴƛȊŜŘ ǊŜǘŀƛƭ ŎǊƛƳŜ όhw/ύΣ ŀŎŎƻǊŘƛƴƎ ǘƻ ǘƘŜ ŀƴƴǳŀƭ bŀǘƛƻƴŀƭ wŜǘŀƛƭ {ŜŎǳǊƛǘȅ {ǳǊǾŜȅ ǊŜƭŜŀǎŜŘ ōȅ ǘƘŜ bwCΦ {ƘǊƛƴƪ 
ŀǾŜǊŀƎŜŘ мΦсн҈ ƻŦ ǎŀƭŜǎ ŘǳǊƛƴƎ нлмфΣ ǳǇ ŦǊƻƳ мΦоу҈ ƛƴ нлму ŀŦǘŜǊ ƘƻǾŜǊƛƴƎ ŀǊƻǳƴŘ мΦп҈ ƻǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ȅŜŀǊǎΦ 

Å ¢ƘŜ ǎǳǊǾŜȅ ŦƻǳƴŘ ǘƘŀǘ ǘƘŜ ƴǳƳōŜǊ ƻŦ ŎŀǎŜǎ ǿŀǎ ǳǇΣ ǿƛǘƘ ŀƴ ŀǾŜǊŀƎŜ рсл ŜƳǇƭƻȅŜŜ ǘƘŜŦǘ ŀǇǇǊŜƘŜƴǎƛƻƴǎ ǇŜǊ ǊŜǘŀƛƭŜǊ 
ǎǳǊǾŜȅŜŘ όǳǇ ŦǊƻƳ оно ƭŀǎǘ ȅŜŀǊύ ŀƴŘ суф ǎƘƻǇƭƛŦǘƛƴƎκhw/ ŀǇǇǊŜƘŜƴǎƛƻƴǎ όǳǇ ŦǊƻƳ рлфύΦ

Å пф҈ ǎŀƛŘ ǘƘŜ ƭŀǊƎŜǎǘ ƛƴŎǊŜŀǎŜ ƛƴ ŦǊŀǳŘ ƻŎŎǳǊǊŜŘ ƛƴ ǎǘƻǊŜǎΣ нс҈ ǎŀƛŘ ƛǘ ƘŀǇǇŜƴŜŘ ƻƴƭƛƴŜ ŀƴŘ мф҈ ŎƛǘŜŘ ƳǳƭǘƛŎƘŀƴƴŜƭ 
ǎŀƭŜǎΣ ƛƴŎƭǳŘƛƴƎ ǘƘƻǎŜ ǿƘŜǊŜ ǘƘŜ ǇǳǊŎƘŀǎŜ ƛǎ ƳŀŘŜ ƻƴƭƛƴŜ ōǳǘ ǘƘŜ ƳŜǊŎƘŀƴŘƛǎŜ ƛǎ ǇƛŎƪŜŘ ǳǇ ƛƴπǎǘƻǊŜΦ 

Å hŦ ƎǊƻǿƛƴƎ ŎƘŀƭƭŜƴƎŜǎ ƻǾŜǊ ǘƘŜ Ǉŀǎǘ р ȅŜŀǊǎΣ см҈ ŎƛǘŜŘ hw/Σ рф҈ ŜŎƻƳƳŜǊŎŜ ŀƴŘ ŎȅōŜǊŎǊƛƳŜǎΣ ру҈  ƛƴǘŜǊƴŀƭ ǘƘŜŦǘ 
ŀƴŘ рп҈ ǊŜǘǳǊƴ ŦǊŀǳŘΦ 

IŜŀŘƛƴƎ ¢ƻǿŀǊŘ Ϸм ¢Ǌƛƭƭƛƻƴ ƛƴ ¦{ 9π/ƻƳƳŜǊŎŜΣ CǳŜƭŜŘ ōȅ /ƻǾƛŘπмф {ǇŜƴŘƛƴƎ ¢ǊŜƴŘǎ
¢ƘŜ /ƻǾƛŘπмф ŎǊƛǎƛǎ Ƙŀǎ ŎƘŀƴƎŜŘ Ƙƻǿ ǇŜƻǇƭŜ ǎƘƻǇΣ ŀƴŘ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ǾƛǎƛōƭŜ ǘǊŜƴŘǎ ƛǎ ǘƘŜ ŀŎŎŜƭŜǊŀǘŜŘ ǎƘƛŦǘ ǘƻǿŀǊŘ Ŝπ
ŎƻƳƳŜǊŎŜΦ !ǘ /ƻǊŜǎƛƎƘǘ wŜǎŜŀǊŎƘΣ ǿŜ ǎŜŜ ǘƘŜ ŎǳǊǊŜƴǘ ǎǇƛƪŜ ƛƴ ƻƴƭƛƴŜ ŘŜƳŀƴŘ ŦǳŜƭƛƴƎ ŀ ǘƘǊŜŜπȅŜŀǊ ŎƭƛƳō ǘƻǿŀǊŘ 
ŀǇǇǊƻȄƛƳŀǘŜƭȅ Ϸм ǘǊƛƭƭƛƻƴ ƛƴ ǘƻǘŀƭ ŀƴƴǳŀƭ ¦{ ƻƴƭƛƴŜ ǊŜǘŀƛƭ ǎŀƭŜǎΥ ²Ŝ ŜȄǇŜŎǘ ¦{ ŜπŎƻƳƳŜǊŎŜ ǘƻ Ƙƛǘ ǘƘŀǘ ǿŀǘŜǊǎƘŜŘ ƛƴ нлноΦ

¢ƘŜ tŀƴŘŜƳƛŎ tǊƛǾŀǘŜπ.ǊŀƴŘ hǇǇƻǊǘǳƴƛǘȅ
wŜǘŀƛƭŜǊ ǇǊƛǾŀǘŜ ōǊŀƴŘǎ ƘŀǾŜ ƎŀƛƴŜŘ тр Ƴƛƭƭƛƻƴ ƴŜǿ Ŧŀƴǎ ŘǳǊƛƴƎ ǘƘŜ ǇŀƴŘŜƳƛŎΣ ōǳǘ ǘƘŜ ǿƛƴŘƻǿ ŦƻǊ ƪŜŜǇƛƴƎ ǘƘƻǎŜ 
ǎƘƻǇǇŜǊǎ Ƴŀȅ ōŜ ŎƭƻǎƛƴƎΦ ¢ƘŜǎŜ ǘȅǇŜǎ ƻŦ ǎƘƻǇǇŜǊǎ ŀǊŜ ƎǊŀǾƛǘŀǘƛƴƎ ōŀŎƪ ǘƻ ǎƻƳŜ ƴŀǘƛƻƴŀƭπōǊŀƴŘ ǇǊƻŘǳŎǘǎ ƭƛƪŜ ŦƭƻǳǊ ŀƴŘ 
ǇŀƴŎŀƪŜ ƳƛȄŜǎΦ ¢ƘŜ ōƛƎƎŜǎǘ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ǊŜǘŀƛƭŜǊ ǇǊƛǾŀǘŜ ōǊŀƴŘǎ ƭƛŜǎ ǿƛǘƘ ǘƘŜ ƴŀǘǳǊŀƭ ŀƴŘ ƻǊƎŀƴƛŎ ǎŜŜƪŜǊǎ ǿƘƻ ŀǊŜ 
ŎƘŀƴƎƛƴƎ ǘƘŜƛǊ ƻǾŜǊŀƭƭ ōǳȅƛƴƎ ǇŀǘǘŜǊƴǎΦ
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Costco Plans For Five New Store Locations This Fall
Even with a rise in COVID-мф ŎŀǎŜǎ ƛƴ ŀ ƴǳƳōŜǊ ƻŦ ǎǘŀǘŜǎΣ /ƻǎǘŎƻ ƛƴǘŜƴŘǎ ǘƻ ƻǇŜƴ ŦƛǾŜ ƴŜǿ ǎǘƻǊŜǎ ǇǊƛƻǊ ǘƻ {ŜǇǘŜƳōŜǊΩǎ 
close, in addition to two delivery facilities. The new stores will be in Cherry Hill, New Jersey; Bismarck, North Dakota; 
Saratoga Springs, Utah; Surprise, Arizona and Idaho Falls, Idaho, Acorns reported.

Guidance for 2020: What will Amazon do next in grocery?
To get to its ultimate goal in grocery, Amazon will have to work on earning the role of primary grocery provider for more 
US households.
Å We expect Amazon will likely focus on three areas as it works on improving its offer over the next couple of years:
Å Leveraging Prime to attract more customers
Å Building out strategically placed physical locations
Å Optimizing its product mix between national brands and private label

!ƭƛōŀōŀΩǎ !ƴǘ ƳŀǊŎƘŜǎ ǘƻǿŀǊŘ Řǳŀƭ ƭƛǎǘƛƴƎ
Ant Group, the financial affiliate of e-commerce giant Alibaba Group, said Monday it formally launched the process to 
ƳŀƪŜ ŎƻƴŎǳǊǊŜƴǘ Lthǎ ƛƴ IƻƴƎ YƻƴƎ ŀƴŘ {ƘŀƴƎƘŀƛ ƛƴ ǿƘŀǘ ŎƻǳƭŘ ōŜŎƻƳŜ ǘƘŜ ǿƻǊƭŘΩǎ ōƛƎƎŜǎǘ ƴŜǿ ƭƛǎǘƛƴƎ ǘƘƛǎ ȅŜŀǊΦ

Legislation would give retailers COVID-19-related tax credit
Å Legislation has been introduced that  would give retailers and other businesses a tax credit to help defray the costs 

of measures required to make workplaces safe during the COVID-19 pandemic. 
Å The National Retail Federation welcomed the Healthy Workplace Tax Credit , which would provide a refundable tax 

credit against payroll taxes for 50% of costs incurred by businesses for COVID-19 testing, personal protective 
equipment, disinfecting, extra cleaning and reconfiguring workspaces. The credit is limited to $1,000 per employee 
ǇŜǊ ǉǳŀǊǘŜǊ ŦƻǊ ŀ ŎƻƳǇŀƴȅΩǎ ŦƛǊǎǘ рлл ŜƳǇƭƻȅŜŜǎΣ Ϸтрл ŦƻǊ ǘƘŜ ƴŜȄǘ рлл ŀƴŘ Ϸрлл ŦƻǊ ŜŀŎƘ ŜƳǇƭƻȅŜŜ ǘƘŜǊŜŀŦǘŜǊΦ

Å Some mid-size retailers have reported that the cost of safety measures can be as high as $1 million a week. Face 
masks alone can cost $1 per employee per day, or $30,000 a day for a 30,000-employee retailer.
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!ƭŘƛϥǎ ŜƴŜǊƎƛȊŜŘ ƳŀǊƪŜǘƛƴƎ ϧ ǇǊƻŘǳŎǘ ƛƴƴƻǾŀǘƛƻƴΥ CƻƭƭƻǿƛƴƎ ƛƴ ǘƘŜ ŦƻƻǘǎǘŜǇǎ ƻŦ ¢ǊŀŘŜǊ WƻŜϥǎΚ  
Å !ƭŘƛ ƛǎ ǇǳǘǘƛƴƎ ƳƻǊŜ ŜƴŜǊƎȅ ƛƴǘƻ ƛǘǎ ƻǿƴπǇǊƻŘǳŎǘ ƛƴƴƻǾŀǘƛƻƴ ǘƻ ŘŜƭƛǾŜǊ ϦǳƴŜȄǇŜŎǘŜŘ ǇǊƻŘǳŎǘǎ ŀǘ ŀƳŀȊƛƴƎ ǇǊƛŎŜǎΣϦ ŀƴŘ 
ŀƭǎƻ ƭŜǾŜǊŀƎƛƴƎ ŎŀǳǎŜ ƳŀǊƪŜǘƛƴƎ ǘƻ ǎǳǇǇƻǊǘ ŎƘƛƭŘƘƻƻŘ ŎŀƴŎŜǊ ǊŜǎŜŀǊŎƘΦ  

Å ¢Ƙƛǎ ŜƴƘŀƴŎŜŘ ǇǊƻŘǳŎǘκƳŀǊƪŜǘƛƴƎ ǎǘǊŀǘŜƎȅ Ƙŀǎ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ǘƻ ŀǘǘǊŀŎǘ ƴŜǿ ŎǳǎǘƻƳŜǊǎ ǘƻ ƛǘǎ ǎǘƻǊŜǎ ŀƴŘ ŜƴŎƻǳǊŀƎŜ 
ŜȄƛǎǘƛƴƎ ŎǳǎǘƻƳŜǊǎ ǘƻ ōǳȅ ƳƻǊŜΣ ŀ ŎƻƳǇŜǘƛǘƛǾŜ ŀŘǾŀƴǘŀƎŜ ǘƘŀǘ ǿƛƭƭ ōŜ ŘƛŦŦƛŎǳƭǘ ŦƻǊ ƻǘƘŜǊ ǊŜǘŀƛƭŜǊǎ ǘƻ ŘǳǇƭƛŎŀǘŜΦ 

!ǇǇƭŜ ƻǇŜƴǎ ƳŀǎǎƛǾŜ ŦƭŀƎǎƘƛǇ ƛƴ /Ƙƛƴŀ
!ǇǇƭŜ Ƙŀǎ ŎƭƻǎŜŘ ƛǘǎ ŦƛǊǎǘπŜǾŜǊ ǎǘƻǊŜ ƛƴ ƳŀƛƴƭŀƴŘ /ƘƛƴŀΣ ƻǇŜƴƛƴƎ ŀ ƴŜǿ ǎǘƻǊŜ ǘǿƛŎŜ ƛǘǎ ǎƛȊŜΦ ¢ƘŜ ƴŜǿ !ǇǇƭŜ {ŀƴƭƛǘǳƴΣ ƛƴ 
.ŜƛƧƛƴƎΣ ƛǎ ƭƻŎŀǘŜŘ ƛƳƳŜŘƛŀǘŜƭȅ ŀŘƧŀŎŜƴǘ ǘƻ ǘƘŜ ƻƭŘ ǎƛǘŜΦ
/ƻƳƳŜƴǘςL ǳǎŜŘ ǘƻ ǎƘƻǇ ƛƴ ǘƘŜ ƻƭŘ ǎǘƻǊŜΣ ƛǘ ǿŀǎ ƘǳƎŜ ŀƴŘ ŀƭǿŀȅǎ ƧŀƳƳŜŘ ǿƛǘƘ ŎǳǎǘƻƳŜǊǎΦ

/.[ ƛǎ ǇǊŜǇŀǊƛƴƎ ōŀƴƪǊǳǇǘŎȅ ŦƛƭƛƴƎ
Å /.[ tǊƻǇŜǊǘƛŜǎΣ ǘƘŜ ƻǿƴŜǊ ŀƴŘ ƻǇŜǊŀǘƻǊ ƻŦ ƳƻǊŜ ǘƘŀƴ млл ŜƴŎƭƻǎŜŘ Ƴŀƭƭǎ ǘƘŀǘ ōǳƛƭǘ ƛǘǎ ŦƛǊǎǘ Ƴŀƭƭ ƛƴ ¢ŜȄŀǎ ƛƴ мфтфΣ ƛǎ 
ǊŜǇƻǊǘŜŘ ǘƻ ōŜ ǇǊŜǇŀǊƛƴƎ ŀ /ƘŀǇǘŜǊ мм ŦƛƭƛƴƎΦ

Å .ƭƻƻƳōŜǊƎ [ŀǿ ǊŜǇƻǊǘŜŘ ǘƘŀǘ ¢ŜƴƴΦπōŀǎŜŘ /.[ Ƙŀǎ ōŜŜƴ ƴŜƎƻǘƛŀǘƛƴƎ ǿƛǘƘ ƛǘǎ ƭŜƴŘŜǊǎ ǘƻ ŜƴǘŜǊ /ƘŀǇǘŜǊ мм ǿƛǘƘ ŀ 
ǊŜǎǘǊǳŎǘǳǊƛƴƎ ŀƎǊŜŜƳŜƴǘΦ ¢ƘŜ ǎƛǘŜ ŎǊŜŘƛǘŜŘ ǿƛǘƘ ƪƴƻǿƭŜŘƎŜ ƻŦ /.[Ωǎ Ǉƭŀƴǎ ǿƘƻ ŀǎƪŜŘ ƴƻǘ ǘƻ ōŜ ƛŘŜƴǘƛŦƛŜŘΦ

²ƘŀǘΩǎ Lƴ ¸ƻǳǊ .ŀǎƪŜǘΚ
Å .ŜŜǊ ōǳȅƛƴƎ ŘǊƛǾŜǎ ƳŜƴ ǘƻ ŎπǎǘƻǊŜǎΣ ǿƘƛƭŜ ŎŀƴŘȅ ōǳȅƛƴƎ ƛǎ ŀ ǎǿŜŜǘ ǎǇƻǘ ŦƻǊ ǿƻƳŜƴ
Å ²ƛǘƘ ŎƻƴǾŜƴƛŜƴŎŜ ǎǘƻǊŜǎ ǎŜƭƭƛƴƎ ŀōƻǳǘ ул ǇŜǊŎŜƴǘ ƻŦ ǘƘŜ ŦǳŜƭ ǇǳǊŎƘŀǎŜŘ ƛƴ ǘƘŜ                                                                                         
¦ƴƛǘŜŘ {ǘŀǘŜǎΣ ƛǘΩǎ ƴƻ ǎǳǊǇǊƛǎŜ ǘƘŀǘ ŦǳŜƭ ƛǎ ǘƘŜ ǘƻǇ ǇǊƻŘǳŎǘ ǇǳǊŎƘŀǎŜŘ ōȅ ŎπǎǘƻǊŜ                                                                 
ǎƘƻǇǇŜǊǎΦ .ǳǘ ǿƘŀǘ ŜƭǎŜ ŎƻƳǇŜƭǎ ŎƻƴǎǳƳŜǊǎ ǘƻ Ǿƛǎƛǘ ǘƘŜ ƴŀǘƛƻƴΩǎ ƴŜŀǊƭȅ мроΣллл                                                                                          
ŎπǎǘƻǊŜǎΚ

Å ¢ƘŜ нлнл /ƻƴǾŜƴƛŜƴŎŜ {ǘƻǊŜ bŜǿǎ wŜŀƭƛǘƛŜǎ ƻŦ ǘƘŜ !ƛǎƭŜ {ǘǳŘȅΣ ǿƘƛŎƘ ǎǳǊǾŜȅŜŘ                                                          
мΣрллπǇƭǳǎ ŎƻƴǎǳƳŜǊǎ ǿƘƻ ǎƘƻǇ ŀ ŎπǎǘƻǊŜ ŀǘ ƭŜŀǎǘ ƻƴŎŜ ŀ ƳƻƴǘƘΣ ǊŜǾŜŀƭŜŘΥ 

{ǳǊǾŜȅ ǊŜǎǳƭǘǎ ŀǘǘŀŎƘŜŘ
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Holiday Early Read with Consumers Expecting To Shop Early and Spend Less
[ŀǘŜǎǘ ǎǳǊǾŜȅ ǊŜǇƻǊǘ ǇǊƻǾƛŘŜǎ ŀ ŘŜǘŀƛƭŜŘ ǳǇŘŀǘŜ ƻƴ ¦{ ŎƻƴǎǳƳŜǊǎΩ ōŜƘŀǾƛƻǊǎΣ ŎƻƴŎŜǊƴǎ ŀƴŘ ŜȄǇŜŎǘŀǘƛƻƴǎ ŀƳƛŘ ǘƘŜ 
ŎƻǊƻƴŀǾƛǊǳǎ ŎǊƛǎƛǎΣ ǿƛǘƘ ŀ ŦƻŎǳǎ ƻƴ ǘƘŜ ƛƳǇƭƛŎŀǘƛƻƴǎ ŦƻǊ ǊŜǘŀƛƭΦ ¢Ƙƛǎ ǿŜŜƪΣ ǿŜ ŦƻŎǳǎ ƻƴ ŎƻƴǎǳƳŜǊǎΩ ŜȄǇŜŎǘŜŘ ǎƘƻǇǇƛƴƎ 
ōŜƘŀǾƛƻǊǎ ŦƻǊ ǘƘŜ нлнл ƘƻƭƛŘŀȅ ǎŜŀǎƻƴΦ ²Ŝ ŀƭǎƻ ŘƛǎŎǳǎǎ ǎƘƻǇǇŜǊǎΩ ŎǳǊǊŜƴǘ ƻƴƭƛƴŜ ǎǇŜƴŘƛƴƎ Ƙŀōƛǘǎ ŀƴŘ ŀǾƻƛŘŀƴŎŜ ƻŦ ǇǳōƭƛŎ 
places, as well as what activities they expect to do in the next two weeks. 

COVID-19's Impact on Worldwide Retail Will Be Worse than the Great Recession
Å Total retail sales worldwide are expected to hit $23.358 trillion in 2020, down 5.7% from                                    

2019 - and nearly 12% below our pre-pandemic estimate of $26.459 trillion.
Å The magnitude of the downturn and pace of recovery will be harder on the retail market                                       

than the Great Recession. For context, the IMF estimates that worldwide GDP growth will contract 3% this year, 
compared with the 0.1% decline in 2009.

The great retail rent strike
Å With many landlords still expecting payment, mass vacancies may occur as an estimated 25,000 stores are expected 

to close in 2020. Appropriately, retailers are rethinking their store footprints, with eMarketer predicting a 10% 
decrease in retail sales in 2020 with no bounce back until 2022, e-commerce sales are expected to increase by 18%.

Å According to Coresight, over half of the estimated store closures this year are expected to take place in malls. In 
June, the company reported that there had been 4,005 announced retailer closures in 2020, with some of the 
ōƛƎƎŜǎǘ ƴǳƳōŜǊǎ ƻŦ ŎƭƻǎǳǊŜǎ ŎƻƳƛƴƎ ŦǊƻƳ tƛŜǊ мΣ Db/Σ ±ƛŎǘƻǊƛŀΩǎ {ŜŎǊŜǘΣ tŀǇȅǊǳǎ ŀƴŘ W/tŜƴƴŜȅΦ 

Å For retailers that have lost sales, insurance companies are also refusing to pay for Covid-19-related losses. The 
CARES Act provided qualifying small businesses with the money to make rent payments for eight weeks during the 
Covid-19 crisis. 

Å Landlords with mortgages are not assisting rent relief requests because they cannot escape their own payments to 
banks. Echoes Reports say securities containing mortgages for commercial properties have echoes of the 2008 
housing crisis. 
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Lǘŀƭȅϥǎ DƛƎƭƛƻ DǊƻǳǇ ǘƻ ōƛŘ ŦƻǊ .Ǌƻƻƪǎ .ǊƻǘƘŜǊǎ
! ƎǊƻǳǇ ƻŦ Lǘŀƭƛŀƴ ƛƴǾŜǎǘƻǊǎ ƭŜŘ ōȅ aƛƭŀƴπōŀǎŜŘ DƛƎƭƛƻ DǊƻǳǇ Ǉƭŀƴǎ ǘƻ ƳŀƪŜ ŀ ōƛŘ ǘƻ ōǳȅ .Ǌƻƻƪǎ .ǊƻǘƘŜǊǎΣ ǿƘƛŎƘ ŦƛƭŜŘ ŦƻǊ 
ōŀƴƪǊǳǇǘŎȅ ƻƴ Wǳƭȅ уΦ DƛƎƭƛƻΣ ǿƘƛŎƘ ǿƛƭƭ ŎƻƳǇŜǘŜ ǿƛǘƘ ƻǘƘŜǊ ōƛŘŘŜǊǎΣ ǿƻǳƭŘ ƪŜŜǇ ǘƘŜ ǊŜǘŀƛƭŜǊϥǎ ǘƘǊŜŜ ¦{ ŦŀŎǘƻǊƛŜǎ ƻǇŜƴ 
ŀƴŘ ŎŜƴǘŜǊ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ǇǊƻŘǳŎǘƛƻƴ ƛƴ Lǘŀƭȅ ǘƻ ƎƛǾŜ ǘƘŜ ōǊŀƴŘ ŀ ƳƻǊŜ 9ǳǊƻǇŜŀƴ ƛƴŦƭǳŜƴŎŜΦ

¢ǊŀŘŜǊ WƻŜϥǎ ǇŜǘƛǘƛƻƴΥ DǊƻŎŜǊ ŀǎƪŜŘ ǘƻ ǊŜƳƻǾŜ ϥǊŀŎƛǎǘ ǇŀŎƪŀƎƛƴƎϥ ƻŦ ōǊŀƴŘǎ ƛƴŎƭǳŘƛƴƎ ¢ǊŀŘŜǊ WƻǎŞϥǎΣ ¢ǊŀŘŜǊ aƛƴƎΩǎ
¢ƘŜ ŎƘŀƛƴΣ ŎƻƴǎƛŘŜǊŜŘ ƻƴŜ ƻŦ !ƳŜǊƛŎŀϥǎ ŦŀǾƻǊƛǘŜ ƎǊƻŎŜǊȅ ǎǘƻǊŜǎΣ ǎŀȅǎ ƛǘ ŀƭǊŜŀŘȅ Ƙŀǎ ōŜƎǳƴ ǿƻǊƪ ǘƻ ǇƘŀǎŜ ƻǳǘ ǘƘŜ ƴŀƳŜǎ 
ŀƴŘ ǿƘƛƭŜ ƛǘǎ ŀǇǇǊƻŀŎƘ ǘƻ ǇǊƻŘǳŎǘ ƴŀƳƛƴƎ ϦƳŀȅ ƘŀǾŜ ōŜŜƴ ǊƻƻǘŜŘ ƛƴ ŀ ƭƛƎƘǘƘŜŀǊǘŜŘ ŀǘǘŜƳǇǘ ŀǘ ƛƴŎƭǳǎƛǾŜƴŜǎǎΣ ǿŜ 
ǊŜŎƻƎƴƛȊŜ ǘƘŀǘ ƛǘ Ƴŀȅ ƴƻǿ ƘŀǾŜ ǘƘŜ ƻǇǇƻǎƛǘŜ ŜŦŦŜŎǘΦά

¢ŀǊƎŜǘ ŜȄǘŜƴŘǎ ƎǊƻŎŜǊȅ ǇƛŎƪǳǇ ŀǎǎƻǊǘƳŜƴǘ ǘƻ ƳƻǊŜ ǘƘŀƴ мΣллл ǎǘƻǊŜǎ
¦{ ǊŜǘŀƛƭŜǊ ¢ŀǊƎŜǘ ƛǎ ŀŘŘƛƴƎ ƘǳƴŘǊŜŘǎ ƻŦ ŦǊŜǎƘ ŀƴŘ ŦǊƻȊŜƴ ƛǘŜƳǎΣ ǎǳŎƘ ŀǎ ŦǊǳƛǘǎΣ ǾŜƎŜǘŀōƭŜǎ ŀƴŘ ƳŜŀǘΣ ǘƻ ǎŀƳŜπŘŀȅ ƻǊŘŜǊ 
ǇƛŎƪǳǇ ŀƴŘ ŘǊƛǾŜ ǳǇ ǎŜǊǾƛŎŜǎ ŀǘ слл ŀŘŘƛǘƛƻƴŀƭ ǎǘƻǊŜǎ ŀŎǊƻǎǎ ǘƘŜ ¦{ ǘƘƛǎ ƳƻƴǘƘΣ ǘŀƪƛƴƎ ǘƘŜ ǘƻǘŀƭ ƻŦ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ƻǳǘƭŜǘǎ 
ǘƻ ƻǾŜǊ мΣлллΦ .ŜŦƻǊŜ ǘƘŜ ƘƻƭƛŘŀȅ ǎŜŀǎƻƴΣ ǘƘŜ ǊŜǘŀƛƭŜǊ ƛǎ ǇƭŀƴƴƛƴƎ ǘƻ ƻŦŦŜǊ ǘƘŜ ŜȄǇŀƴŘŜŘ ŦǊŜǎƘ ŀǎǎƻǊǘƳŜƴǘ πǘƻƎŜǘƘŜǊ 
ǿƛǘƘ ƳƻǊŜ ǘƘŀƴ нрлΣллл ƛǘŜƳǎ ŀƭǊŜŀŘȅ ŀǾŀƛƭŀōƭŜ ŦƻǊ ǇƛŎƪǳǇ πŀǘ ƳƻǊŜ ǘƘŀƴ мΣрлл ƭƻŎŀǘƛƻƴǎΣ ŎƻǊǊŜǎǇƻƴŘƛƴƎ ǘƻ ŀǊƻǳƴŘ 
ул҈ ƻŦ ¢ŀǊƎŜǘΩǎ ǎǘƻǊŜ ōŀǎŜΦ ¢ƘŜ ǎŜǊǾƛŎŜ ǊŜǉǳƛǊŜǎ ƴƻ ƳŜƳōŜǊǎƘƛǇ ƻǊ ƳƛƴƛƳǳƳ ƻǊŘŜǊ ǾŀƭǳŜΦ

tŀǊŜƴǘ ŎƻƳǇŀƴȅ ƻŦ aŜƴΩǎ ²ŜŀǊƘƻǳǎŜΣ WƻǎΦ !Φ .ŀƴƪ ǘƻ ǎƭŀǎƘ ǎǘƻǊŜ ŦƻƻǘǇǊƛƴǘ
Å ¢ŀƛƭƻǊŜŘ .ǊŀƴŘǎ ŜȄǇŜŎǘǎ ǘƻ ŎƭƻǎŜ ǳǇ ǘƻ рлл ǎǘƻǊŜǎ άƻǾŜǊ ǘƛƳŜέ ŀƴŘ ǊŜŘǳŎŜ ƛǘǎ ŎƻǊǇƻǊŀǘŜ ǿƻǊƪŦƻǊŎŜ ŀǎ ŀ ǊŜǎǳƭǘ ƻŦ 
ōǳǎƛƴŜǎǎ ŘƛǎǊǳǇǘƛƻƴǎ ŦǊƻƳ ǘƘŜ /h±L5πмф ǇŀƴŘŜƳƛŎΦ

Å ¢ƘŜ ǎǘǊǳƎƎƭƛƴƎ ƳŜƴΩǎ ŀǇǇŀǊŜƭ ǊŜǘŀƛƭŜǊ ŀƭǎƻ ŀƴƴƻǳƴŎŜŘ ƛǘǎ /Ch ƛǎ ŘŜǇŀǊǘƛƴƎ ŀƴŘ ǘƘŀǘ ƛǘ Ƙŀǎ ŀǇǇƻƛƴǘŜŘ ŀ ŎƘƛŜŦ 
ǊŜǎǘǊǳŎǘǳǊƛƴƎ ƻŦŦƛŎŜǊ ŀǎ ƛǘ ƭƻƻƪǎ ǘƻ ƎŜǘ ƛǘǎ ōǳǎƛƴŜǎǎ ōŀŎƪ ƻƴ ǘǊŀŎƪΦ

!ƭŘƛ ƻǇŜƴƛƴƎ тл ƳƻǊŜ ǎǘƻǊŜǎ ǘƘƛǎ ȅŜŀǊ
hƴ ǘƘŜ ƘŜŜƭǎ ƻŦ ƻǇŜƴƛƴƎ ƛǘǎ нΣлллǘƘ ǎǘƻǊŜΣ ǘƘŜ ŦŀǎǘπƎǊƻǿƛƴƎ ǊŜǘŀƛƭŜǊΣ ǇŀǊǘ ƻŦ ǇǊƛǾŀǘŜƭȅ ƘŜƭŘ DŜǊƳŀƴ ŎƻƳǇŀƴȅ !ƭŘƛ {ǸŘΣ 
Ǉƭŀƴǎ ǘƻ ƻǇŜƴ ƳƻǊŜ ǘƘŀƴ тл ƴŜǿ ǎǘƻǊŜǎ ōȅ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ ȅŜŀǊΦ ¢ƘŜ ƴŜǿ ǿŀǾŜ ƻŦ ŜȄǇŀƴǎƛƻƴ ǿƛƭƭ ōǊƛƴƎ !ƭŘƛ ǘƻ !ǊƛȊƻƴŀ 
όƛǘǎ отǘƘ ǎǘŀǘŜύ ŦƻǊ ǘƘŜ ŦƛǊǎǘ ǘƛƳŜΣ ǿƛǘƘ ŦƻǳǊ ƴŜǿ ǎǘƻǊŜǎ ƛƴ ǘƘŜ ƎǊŜŀǘŜǊ tƘƻŜƴƛȄ ŀǊŜŀΦ
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Failure to Offer Delivery Is the Top Reason US B2B Buyers Switched Suppliers amid the Pandemic
Å Business and marketing plans conceived earlier in the year seem to be no longer                                              

suitable in a COVID-19 world.
Å Per June 2020 research from Wunderman Thompson, 45% of US B2B buyers                                                         

switched to a new supplier because their existing supplier was not able to offer                                             
delivery amid the pandemic.

Å Unexpected surges in demand, stock shortages and restocking delays also heavily                                              
affected the B2B industry. Nearly 40% of B2B buyers switched suppliers because                                               
an existing supplier ran out of stock, and 31% switched because they found a new                                             
supplier with a larger product range.

More than 100K trucking companies leaned on COVID financial aid program
Å More than 100,000 trucking companies received as much as $12 billion in PPP.
Å To put the 100,000 into perspective, that would be nearly 20% of all carriers with DOT operating                             

authority. The 100,000 who applied for the PPP loans, though, certainly includes plenty of leased                            
owner-operator businesses, too, without DOT numbers. But the total number of DOT-registered                                     
carriers also includes private fleets and bus company passenger carriers, so the percentage of                               
for- hire trucking companies that received PPP money likely is significant.

United Airlines records $1.6B Q2 loss; cargo revenue soars
Å United Airlines achieved 36.3% growth in cargo revenue in the second quarter after transitioning idle aircraft to 

cargo-only flights, but the glimmer of good news was overshadowed by a $1.6 billion net loss.
Å Lǘ ǿŀǎ ǘƘŜ ǿƻǊǎǘ ǉǳŀǊǘŜǊ ƛƴ ¦ƴƛǘŜŘΩǎ фп-year history. Revenues fell 87% year-over-year as travel demand evaporated 

because of travel restrictions and fears of infection from the coronavirus, United said. The earnings report, released 
after the market closed Tuesday, showed the Chicago-based carrier with $15.2 billion in liquid assets and 
expectations for cash-equivalent assets to be more than $18 million by the end of the third quarter.
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¢ǊǳŎƪƭƻŀŘ [ƛƴŜƘŀǳƭ LƴŘŜȄ ōƻǳƴŎŜǎ ƻŦŦ ōƻǘǘƻƳΣ ōǳǘ ǇǊƛŎƛƴƎ ǊŜƳŀƛƴǎ ǎƻŦǘ

Cass Intermodal Price Index shows big drop ςlargely driven by lower fuel
WǳƴŜ ǎƘƛǇƳŜƴǘǎ ǎƘƻǿ ƛƳǇǊƻǾŜƳŜƴǘΣ ōǳǘ ƴƻǘ ŀǎ ǎƘŀǊǇ ŀ 

ǎƴŀǇπōŀŎƪ ŀǎ ŜȄǇŜŎǘŜŘ

Cass Transportation 
IndexReportJune 2020














































