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eCommer ce 3

ATTRACTING D2C BUYERS BNPL LEADERS
Top factors that have encouraged buyers to purchase DZC products Interacihee Advartising Burgau 209 3hare of ecommerce payments made up of "buy now. pey later” services by
zelected country in 2019
Free shippings 4?%' UK
L i as%]| ]
OWer price % Australia
Product semple 57%' ”‘I
France
Fr ift with hi
ree gift with purchase 5&%' 2"I
Coupons/discount codes 35% I Garmsany
Great ads 12%' “%I
A new product or innovation 21%' 2%'
Grest online content 11%'
13%]
Loyalty/rewards programme |?%I
Perzonalised products/contant |8%| 25%'
. United States
Cool packaging 'I'."%I ”‘I
Warkpay 2020
HOME DELIVERY VOLUMES INDEX
® 2019 @ 2020 GROWTH IN BUY ONLINE-STORE PICKUP SALES
Global aggregate of more than 10,000 ecommerce merchants . Store pickup sales growth mmm Percentage of all seles Signitfyd 2020
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1. Trade may have bottomed out in Q2 of 2020

4. Indices of new export orders started to recoverin
May
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3. More containers are on the move
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Weaker recovery

Optimistic scenario

s Merchandise trade volume

= = = Pre-pandemic trend

— Pessimistic scenario

)
n.ran
”ﬁf
! o, @
%
o
£
&
g, @
%,
o
» %,
@ e,
© %.°
% b_nv....w
=] &y O
E %,
1] GV.Q
@ “o
: %,
£ ave
e ﬁr.@
o Lo
2 %
o
5 o
< o, 2
L %y
o
N
&, ‘o
%
P @
&u.,u
<, °
2 = 2 3 8 8 %y
oz-uer
BL-INF
Br-uer
'L
sT-uef m Z
o ~ o}
LT-uer —
aT-If M =
9T-uer A
ST-InT T N
St-uer —-
vT-nr D N
pT-uer — e
ET-I0F [ @]
gT-uep 0 o
zr-nr
Zr-uer W O
g
TT-uer
ot-mmr
otT-uef
&0-InF
GO-uer
80-INF
gsO-uer
£0-In7
Lo-uer
2 2
L] ¥1-90-0202
W £0-90-020Z
= TE-S0-0202
....Ou ¥2-50-0202
=
H £1-50-020Z
et 01-50-0202
=
1] £0-50-020Z
W 92-40-0202
£ S 61-¥0-0Z0Z
m. =] ZT-P0-0202
g © S0-40-0202
o Q
@ 9 62-€0-0202
k] M ZZ-E0-0202
=T ST-£0-0202
W= w B0-£0-020Z
3 P T0-€0-0202
2 3 £2-20-020Z
m L 91-20-0202
= 60-20-0202
o Z0-Z0-0202
H 9Z-10-020Z
ud 61-10-0202
-
© Z1-10-0202
(L] S0-10-020Z
~

140000

120000

100000
80000

60000

40000

20000
0

N estern Europe

= China

w— |nited States

Number of flights

T-day moving average

A

Still So Much To Learn



Uu. S. Economy June/ Jul y 5

All Categories: Look at these indicators to understand how they are placing upward or downward pressure on the economy. Last Refresh: 07-21-2020
Category Indicator Relationship  Next Update Apr 2020 May 2020 Jun 2020 Jul 2020
Business Investment Average Weekly Hours - Retail Procyclic 08-05-2020 ¢ * * HIGHLIGHTS
Small Business Sentiment Procyclic 08-14-2020 ¢ * @
Weekly Economic Index Procyclic 07-27-2020 J 9 o 4 In July, 7 out of 10 indicators are
Weekly Jobless Claims Countercyclic 07-24-2020 J 9 P 4 signaling economic improvement.
Transportation and Tourism Google Search "Travel Cancellation® Countercyclic 08-06-2020 * 4\ 'r
ISM Services Index Procyclic 08-20-2020 4 <4 9 In June, 12 out of 20 indicators are
Restaurant and Bar Sales Procyclic 08-16-2020 J €4 i signaling economic improvement.
Sentiment: Vacation Travel Next 6 Months Procyclic 08-17-2020 * sb * *
Consumer Big Ticket Purchases Auto Sales Procyclic 08-20-2020 * * ¢ SIGNALS FOR RECOVERY
Consumer Sentiment - Discretionary Spend Procyclic 08-17-2020 sb * * ¢
Global Luxury Index Pracyclic 08-19-2020 R
v Y "l' 4+ 1t 4+ In the past month, 3 out of 10 indicators
Home Building Permits Issued Procyclic 08-18-2020 w‘r * * turned from red to green
Logistics and Manufacturing Economic Policy Uncertainty Countercyclic 07-22-2020 * * 1‘ ~b
Industrial Production Procyclic 08-15-2020 o 4 Jr In the past 2 months, 6 out of 20
Overtime for Hourly Mfg Workers Procyclic 08-05-2020 * & * indicators turned from red to green.
Purchasing Managers Index - Mfg Procyclic 07-31-2020 * * *
Financial Financial Stress Index Countercyclic 07-24-2020 ¢ 1‘ qb 45
S&P 500 Procyclic 07-22-2020 s 9 P B A Upward pressure on economy
US High Yield Index Option - Adjusted Spread Countercyclic 07-22-2020 ¢. 4\ ? 4; 4' Downward pressure on economy
VIX Volatility Index Countercyclic ~ 07-22-2020 i 4 ¥ o
Percent Green 25% 50% 60% 70%
wSLE NI Fddr OKSR preVedére
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iz Retail Update c

Grocery sales decline in June as retail and restaurant options expPIEEEns

A Sales in the grocery industry fell 1.6% in June compared to the month prior as consumers became less reliant ¢
grocers for meals and home goods, according to estimated data released Thursday by the U.S. Census Bureal
sector declined even as overall retail sales notched a 7.5% increase for the month.

A Grocery spending remained elevated on a yeeeryear basis in June, with the industry posting a sales gain of 11
over June 2019 as consumers remained heavily reliant on supermarkets amid the Xapamiemic.

A Sales of frozen food were especially strong as June came to a close. Excluding poultry, sales in the frozen cate
were up nearly 21% during the week that ended June 28 compared with the same period in 2019, according to
provided by 210 Analytics and IRI. The increase marked the 16th straight week that frozen food sales have pos
doubledigit sales gain.

Outlet mall staple is closing all of its store@¥. | { L b 9 { {

Heritage Brands, an anchor of outlet malls across the United States, announced that it will close all 162 of its store:
beginning next year. PVH Corp., which owns Calvin Klein and Tommy Hilfiger, blamed the closures on the "evolving
American retail landscape, which has been accelerated by the -@&\pwandemic" in a company statement released late
Tuesday.

E-commerce Will Continue to Grow in Importance PeSOVID

A As we enter the second half of 2020, the global COVID pandemic seems to be slowing down in some places anc
wing in others. Through all the waves, however, one thing is becoming certain: we still have quite a while to go ul
GKAy3a 32 ol 01 G2 ay2NXIf &€

A For businesses, this brings a host of challenges, and ultimately, this means that some form of adaptation is nece

A On the whole, this is a clear indicator thathe2 Y YSNDS A& 3IFAYAY3I AYLERZNIIyOS A
OF 4SI2NASaAa &4dzOK a4 GSOKX LI NBfX 2N SYUuUSNIIFAYyYSy
health or other essential products.

A2 AGK GKAa AyONBI&aSR SELRadNB: AdQa ltftaz tAaA1Ste G2
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iz Retail Update T

UK: Sharp Declines Across Traditional Media Will Drag Total Ad Spend Down by 7.5% i@@l@arketerv
A The depth and lasting impact of the global recession, along with the sharp econ e e & ssendig i the UK. 2072023

billions of £ and % change

downturn in the UK, signal a long and challenging road to recovery. This year in

£28.50

UK, total media ad spending will be £21.03 billion ($26.84 billion), down 7.5% frc
2019. This steep decline in expenditures can be attributed to the lack of spendin |
traditional media.

A After making very significant downward revisions across traditional media chann
due to the effects of COVADD, we expect traditional media ad spending to fall 22.(
in 2020. This estimate is based upon the assumption that the UK will not experie
a significant second wave of infections. ™

A As a result of the coronavirus, eaf-home (OOH) advertising was the most negatively affected medium, with grov
revised down from our previous forecast by 26.3 percentage points. That was followed closely by radio, revised
by 22.0 percentage points.

US digital travel sales will fall 45% this year, down more than $93 biIIiG eMarketer

A The travel industry is one of the hardest hit by the coronavirus pandemic and U S wwas
forecasts show that US digital travel sales will fall nearly 45% this year to $115B *'ersand*hnee
is about $93B less than last year's total. We expect that many sectors will not re: = =
until at least 2022, and consumers' canceled and delayed trips means that adve
will do the same with their campaigns.

A Travel will surge in 2022, and US digital travel sales will grow nearly 50%, return
pre-pandemic sales numbers. Until then, most US adults plan to avoid leisure tre,
especially internationally: According to an April 2020 survey conducted by The F
Poll, 68% of US adults plan to avoid nonessential travel even after the coronavir e

M Digital travel sales M % change

pandemic ends, and 59% of respondents will opt to travel by car to avoid air travel.

$200.43

$139.48
$115.27

2018 2019
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& Retail Update ¢

Costco Plans For Five New Store Locations This @aiCOIS

Even with arisein COVMMDp Ol 8S& Ay | ydzYoSNI 2F aidlGSazx /2ai02 A
close, in addition to two delivery facilities. The new stores will be in Cherry Hill, New Jersey; Bismarck, North Daka
Saratoga Springs, Utah; Surprise, Arizona and Idaho Falls, Idaho, Acorns reported.

Guidance for 2020: What will Amazon do next in grocer il

To get to its ultimate goal in grocery, Amazon will have to work on earning the role of primary grocery provider for r
US households.

A We expect Amazon will likely focus on three areas as it works on improving its offer over the next couple of yee
A Leveraging Prime to attract more customers

A Building out strategically placed physical locations

A Optimizing its product mix between national brands and private label

lfAOFOFQ& ! yi YI NDfCaxin (G2 NR Rdzr t €t Aa0AYy3
Ant Group, the financial affiliate of@mmerce giant Alibaba Group, said Monday it formally launched the process tc
YIS O2yOdzNNByYy(d Ltha Ay 12y3 Y2y3 YR {KIY3IKFIEA Ay ¢

Legislation would give retailers COVVII®-related tax credit CSA

A Legislation has been introduced that would give retailers and other businesses a tax credit to help defray the
of measures required to make workplaces safe during the CQ¥Iiandemic.

A The National Retail Federation welcomed the Healthy Workplace Tax Credit , which would provide a refundable
credit against payroll taxes for 50% of costs incurred by businesses for-C®YE&ing, personal protective
equipment, disinfecting, extra cleaning and reconfiguring workspaces. The credit is limited to $1,000 per emplc
LISNJ ljdzF NITISNI F2NJ I O2YLI yeQa FANRG pnn SYLX2e8S8SSacx

A Some midsize retailers have reported that the cost of safety measures can be as high as $1 million a week. Fa
masks alone can cost $1 per employee per day, or $30,000 a day for a-8pQtyee retailer.
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A ¢KAada SYKFEYyOSR LINPRdAZOGOKkYIFN] SGAyYy3 &aGNFGS3e KFa (GKS
SEA&AGAY3T Odzai2YSNBE (2 06dz2 Y2NBZ || O02YLISIAGADGS | RO

L LILX S 2L)Sya Ylaaxsws FEl3IaKAL AYy [ KAyl

I LILXE S KlIha BSUSASRIRNSE AWVNIGEAYT YR / KAYlFTS 2LSyAYy3a |y

. SA2AYy3I:r A& t20F0SR AYYSRAFGSte@ |R2IFIOSyld G2 GKS 2R
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/ . [ A& LINSLIJ}I NR yBloombérg/ | NHzLJG O& FAf Ay 3

Al . tNRLSNIASaAE (KS 24yi83y OfyRA SGRISWI i) 2/ & 2BRA diiAkz
NBLR2NISR (2 06S MIRBLEAWAEI |/ KI LIG SNJ

A . t22Y0SNB [ 4 NBLBSRSR. [KKHac¢c8sggWY ySIA2GAF iMAIEAD
NB & dNHOGdzZNRAY 3T | ANBSYSYyiliod ¢KE &XGFIORBRAGOEARSRA YR G

L, - Aslde from fuel, the top products purchased

2 K Igu L y ; 2 d ‘l SiK by c-store shoppers overall are:

A . SSNJ 6d2 Ay RRINANISES YBKA (1R @ YRE 0 d seeasesn N atty snacks |

A 2 AGK c")zy@sy)\syOSmesamByruasmM(Q Foo 38% . 37%
| YAUSR @ Gy & S& &NIUNA & GKFG FdStmakar e e ]
AK2LIISNAR® . dzi o KI Sféé O 26 LIS HNICIE cany 36% x
. N 41%
Qau 2 Nbak -

A ¢CKEnHR2YDBSYASYOS {G2NB bSéa wSIkEAG 3% S
w3 pidtndza  O2 y & dzy B 2 NE2 FAIKZ ISR GO 2y O¢ T35y =

{ dz2NISe NBadzZ G&a | Gdial OKSR 35%
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Holiday Early Read with Consumers Expecting To Shop Early and Spencﬁ@gﬁsm

[ FGSald &dz2NBSe NBLERNI LINPYARSE || RSOFATSR dzZLRFGS 2y
O2NBYlI OANHzZE ONAR&AAAZ GgAGK | F20dza 2y (GKS AYLIX AOFGAZ2Y
OSKI@A2NBR FT2NJ GKS wnun K2fARIFe aSlhazye 2SS | fa2 RAaC

places, as well as what activities they expect to do in the next two weeks.

Retail sales

COVIBR19's Impact on Worldwide Retail Will Be Worse than the Great RecesdlZheMarater  orovoe 2oz
A Total retail sales worldwide are expected to hit $23.358 trillion in 2020, down 5.7% fi
2019- and nearly 12% below our prgandemic estimate of $26.459 ftrillion. =
A The magnitude of the downturn and pace of recovery will be harder on the retail mai
than the Great Recession. For context, the IMF estimates that worldwide GDP grow! [
compared with the 0.1% decline in 2009. wo an mmwa

@ trillions @ % change
‘Source: eMarketer, May 2020

$25.040

yea

The great retail rent strikeGL O SSY
A With many landlords still expecting payment, mass vacancies may occur as an estimated 25,000 stores are ex
to close in 2020. Appropriately, retailers are rethinking their store footprints, with eMarketer predicting a 10%

decrease in retail sales in 2020 with no bounce back until 2028nenerce sales are expected to increase by 18%

A According to Coresight, over half of the estimated store closures this year are expected to take place in malls. |
June, the company reported that there had been 4,005 announced retailer closures in 2020, with some of the
oATISald ydzYoSNER 2F Of 2adzNBa O2YAy3a FNBY tASNI mZI D

A For retailers that have lost sales, insurance companies are also refusing to pay fel @mlated losses. The
CARES Act provided qualifying small businesses with the money to make rent payments for eight weeks durint
Covid19 crisis.

A Landlords with mortgages are not assisting rent relief requests because they cannot escape their own paymen
banks. Echoes Reports say securities containing mortgages for commercial properties have echoes of the 200
housing crisis.
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® e
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NEO23ayATS GKFEG Ad YI&awesgooakK| @S (GKS 2LIRAAGS STFFSOG
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G2 M@ENINT STF2NBE (KS K2t ARIFe aSlazys GKS NBOGI vl BB ARS
6AGK Y2uNSn kS a Ff NS Re il AYE2ENSSE BOnRACYND ALIAYCH] 3dzLD 2 NNE & L
vipg 2F @I AABSKHNE ol AaSd ¢KS aASNIBAOS NBIldzZANBa y2 YSYoSNI
t FNByd O2Y@ Yy&EINK2a#H)S> W2ad | & CRAy| 02 aflakK adz2Nb
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LI I ya (2 2109Sey2aNB2 NIk yoeé GKS SyR 2F GKS &SI NXP ¢KS
Aok &Gl S0 F2NJ OKS FANRG GAYSE 6AGK F2dz2NJ ySg aiG2N
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Failure to Offer Delivery Is the Top Reason US B2B Buyers Switched Suppliers amid the Paf{=»anarketer

A
A

Business and marketing plans conceived earlier in the year seem to De NO |0 55t of the coronavirus. Apmi 2020 - PPiers 28
suitable in a COVHD9 world. % of respondents

Per June 2020 researCh from Wunderman Thompsonl 45% Of US BZB bUye Existing supplier out of stock

switched to a new supplier because their existing supplier was not able to Of I ———— -

rger product range with new supplier

delivery amid the pandemic. I 5

Existing supplier not able to offer online ordering

Unexpected surges in demand, stock shortages and restocking delays also | I :-

Existing supplier's website has become unstable

affected the B2B industry. Nearly 40% of B2B buyers switched suppliers bec I -

Change in payment terms

an existing supplier ran out of stock, and 31% switched because they found IEEE———S—— -

There are no reasons to switch to a new supplier as a result of

supplier with a larger product range. e coronavir:

Existing supplier not able to offer delivery

More than 100K trucking companies leaned on COVID financial aid prog {finardrie Owner-operators’

A
A

applications for federal

More than 100,000 trucking companies received as much as $12 billion in PPP. Paycheck Protaction
To put the 100,000 into perspective, that would be nearly 20% of all carriers with DOT ope | kiik——

authority. The 100,000 who applied for the PPP loans, though, certainly includes plenty of “ZZ"‘}”“"
owner-operator businesses, too, without DOT numbers. But the total number ofrBgidtered | gEEE
carriers also includes private fleets and bus company passenger carriers, so the percentag ”
for- hire trucking companies that received PPP money likely is significant.

United Airlines records $1.6B Q2 loss; cargo revenue Soaferican Shipper

A
A

United Airlines achieved 36.3% growth in cargo revenue in the second quarter after transitioning idle aircraft to
cargoonly flights, but the glimmer of good news was overshadowed by a $1.6 billion net loss.

LG ¢l a GKS g2 N& G-yelrdustonl Fedehuksyfell 8790 hamS-iRdraas tdiel demand evaporated
because of travel restrictions and fears of infection from the coronavirus, United said. The earnings report, rele
after the market closed Tuesday, showed the Chidagged carrier with $15.2 billion in liquid assets and
expectations for caskquivalent assets to be more than $18 million by the end of the third quarter.
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