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Following a significantly disrupted first half to 2020, the second half of 
the year begins with an abundance of new developments. Innovative 
stores have launched in Asia that are driving forward the integration of 
online with offline, embracing social media and creating seamless new 
in-store experiences for shoppers.

Stores defined by carefully curated assortments also feature in this 
edition of ‘Stores of the Month’ with highlights drawn from Europe and 
Asia. In addition, we recognize the progress being made in frictionless 
concepts, with the inclusion of an Amazon shopping cart trial in North 
America.

Highlighted this month: 

1. Nike Rise – Nike Rise, a concept store that curates a ‘personalized 
shopping journey’.

2. Burberry Social Retail – Burberry’s partnership with Tencent  
pioneers a concept to blend social media with physical retail.

3. 7-Eleven – 7-Eleven collaborates with Coca-Cola to open a themed 
concept store. 

4. SPAR Hypermarket – SPAR (Austria) extends sustainability curation 
with filling station trials for unpackaged goods.

5. Amazon Go Grocery - ‘Amazon Dash Cart’ unveiled, a smart 
shopping cart that tracks items as shoppers add them.
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Nike Rise, a concept store that curates a 
‘personalized shopping journey’

‘Store of the Future’ characteristics - rationale for inclusion

Experiential Social Curated Frictionless Operational 
Excellence
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Burberry’s partnership with Tencent  
pioneers a concept to blend social 
media with physical retail

7-Eleven collaborates with Coca-Cola to 
open a themed concept store

SPAR (Austria) extends sustainability 
curation with filling station trials for 
unpackaged goods

Highlighted this month
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‘Amazon Dash Cart’ unveiled, a smart 
shopping cart that tracks items as 
shoppers add them 
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Nike Rise – Guangzhou, China

STORE OF THE FUTURE CHARACTERISTIC: EXPERIENTIAL
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The Basics

• Nike has accelerated its digital transformation with the introduction of 
Nike Rise, a concept store that curates a ‘personalized shopping 
journey’. The Nike Experiences feature within the Nike app connects 
loyalty members in Guangzhou to ‘weekly sport-minded activations’ and 
also gives them access to in-store workshops and events. A Nike By 
You personalization bar offers the opportunity to customize sports gear 
and features Nike’s Fit shoe size technology.

Drivers

• The concept store embraces a ‘member-first’ approach using shared 
learnings to power personalized experiences. Digital has figured 
prominently in Nike’s strategy and financial performance, as the retailer 
strengthens its focus on direct to consumer relationships. 

Why does this matter?

• Experiential stores fused with data-driven technologies are increasingly 
used to create more meaningful connections with customers, moving 
the customer beyond a purely transactional interaction.

Supplier watch-out

• Making in-store experiences unique to Nike members will strengthen 
relationships and pull more consumers into its loyalty program, and 
more broadly, the Nike ecosystem.
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Burberry – Shenzhen, China

STORE OF THE FUTURE CHARACTERISTIC: EXPERIENTIAL

Stores of the Month – July 2020

The Basics

• Burberry’s social retail store in Shenzhen, created in partnership with 
technology leader Tencent, is designed to inspire and entertain, taking 
interactions from social media and bringing them into a physical retail 
environment. Through a dedicated WeChat mini program, customers 
can unlock exclusive content and personalized experiences and share 
them with their communities. Each ‘space’ within the store has its own 
personality and offers a unique interactive experience. 

Drivers

• Social media is playing an increasingly important role in inspiring luxury 
consumers. In 2019, Burberry announced a partnership with Tencent to 
pioneer a concept that blends social media and retail in a physical 
space.

Why does this matter?

• The more the customer engages, the richer their experience becomes, 
helping to strengthen the customer relationship. Within the mini 
program, customers can earn rewards through the Burberry social 
currency feature, unlocking content and personalized experiences.

Supplier watch-out

• Through connecting social and retail environments, brands are building 
deeper emotional connections with consumers, laying the foundations 
for potentially stronger long-term growth.
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7-Eleven – Hong Kong

STORE OF THE FUTURE CHARACTERISTIC: CURATION
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The Basics

• Dairy Farm Group has teamed with Coca-Cola to open a new themed 7-
Eleven convenience store in Hong Kong. The 7-Eleven x Coca-Cola 
concept store is dressed in the distinctive Coke red and features unique 
fridges, branding, collectables and exclusive products. The store has a 
unique identity and offer, for example, it is the only 7-Eleven location in 
Hong Kong to sell Coca-Cola drinks in classic glass bottles. In addition, 
exclusive snack combos will only be available in this concept store.

Drivers

• The collaboration draws on the brand strength of the supplier and a 
curated product assortment to create a store concept with a unique 
point of difference in a competitive market.

Why does this matter?

• As more consumer spend moves online and frictionless front of store 
processes gather momentum, retailers and brands are rethinking 
engagement strategies and generating new impulse occasions.

Supplier watch-out

• The collaboration creates a unique physical in-store experience through 
curation, raising the potential for more ventures of this type. For 
example, Dairy Farm Group has launched a further collaboration with 
Carlsberg at a second store in Hong Kong.
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SPAR – Salzburg, Austria

STORE OF THE FUTURE CHARACTERISTIC: CURATION

Stores of the Month – July 2020

The Basics

• SPAR (Austria) is trialing filling stations for unpackaged and loose 
organic food products at its Interspar hypermarket in Salzburg. Cereals, 
nuts and pulses as well as pasta, rice and dried fruit from SPAR’s 
Natur*pur range form the basis of the assortment, complemented by 
products sourced from local suppliers. At the filling stations, customers 
can use a free paper bag, reuse their own container or purchase one.

Drivers

• The initiative is part of SPAR Austria’s commitment to reducing 
unnecessary plastic packaging, supporting customers to shop 
consciously. 

Why does this matter?

• The growing consumer demand for eco-friendly products will see 
retailers introduce increasingly stringent criteria around sustainability, 
ensuring this becomes a key element in assortment selection for 
retailers while also influencing store design.

Supplier watch-out

• The broader need to address plastic packaging waste is driving the 
adoption of refill trials in numerous markets and in many more 
categories. SPAR Austria was already trialing filling stations for organic 
laundry and dishwashing detergents. 
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Amazon Go Grocery – California, US

STORE OF THE FUTURE CHARACTERISTIC: FRICTIONLESS
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The Basics

• Amazon has unveiled an ‘Amazon Dash Cart’, a smart shopping cart that 
tracks items as shoppers add them and automatically charges them 
when grocery bags are removed from the cart, allowing shoppers to skip 
the checkout line. The cart has a screen that allows customers to 
access their Alexa Shopping List, scan coupons and view their current 
subtotal. The cart will first be made available at the Amazon grocery 
store opening in Woodland Hills, California later this year.

Drivers

• With shoppers increasingly valuing convenience as well as lower levels 
of contact driven by the pandemic, retailers are responding by rolling out 
more frictionless checkout solutions.

Why does this matter?

• After opening its first full-size cashierless grocery store, Amazon Go 
Grocery, earlier this year, Amazon announced plans to sell its ‘Just Walk 
Out’ technology to other retailers. It may consider similar plans for its 
smart cart, once the technology is tested and enhanced.

Supplier watch-out

• Innovation to the payment process will require impulse merchandising 
to be rethought by CPGs - with new adjacencies, digital marketing, 
branding and packaging needed to drive alternative impulse 
opportunities and ensure products stand out in a frictionless 
environment.
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More global store developments

Wegmans opens pandemic-proof store in North 
Carolina

Walmart Canada announces major investment in 
‘smarter stores’

Carrefour Poland introduces ready meals vending 
machines

Ikea launches Ikea City store in Shanghai Magnit pilots Russian discount store concept Zabka tests mobile checkout

https://progressivegrocer.com/exclusive-wegmans-opens-pandemic-proof-store-north-carolina
https://www.walmartcanada.ca/newsroom/2020/07/20/walmart-canada-announces-major-3-5-billion-investment-for-growth-and-customer-experience-transformation
https://www.wiadomoscihandlowe.pl/artykul/carrefour-wprowadza-automaty-vendingowe-food-point-do-sklepow-franczyzowych
https://insideretail.asia/2020/07/23/ikea-city-store-in-shanghai-opens-a-chinese-first-for-swedish-retailer/
https://www.magnit.com/en/media/press-releases/magnit-starts-piloting-discounters/
https://www.wiadomoscihandlowe.pl/artykul/zabka-ruszyla-z-testami-uslugi-mobilny-kasjer
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